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Unit Seventeen

The Beef Carcass

Roll Call Nameabeef cut.
Beef Cuts Chart
HIP
heel of round shank
inside or outside
round steak or roast,
eye of round roast sifloin tip
or steak roast
rump roast or steak
LOIN FLANK
sirloin steak
T-bone -
porterhouse
tenderoin ‘ flank steak
strip loin ank stea
wing steak —-—J
LATE
RIB rib roast — short ribs
or steak
ribeye steak ——Pplate
CHUCK cross rib . BRISKET
chuck short rib - brisket
blade roast HIE /—‘
or steak =
neck
(stewing beef) shank
shoulder
E Tender cuts, use dry heat methods of cookery.
E3 Medium tender cuts, can use dry heat. For extra
tenderness, use moist heat.
[ Lesstender cuts, use moist heat methods of cookery.
Objectives Level One

1. Tolearnwhat makesup acarcass.

2. Tolearnwhat the partsof the carcassare.

3. Tolearnwhy and how we grade besf.

4. Tobecomefamiliar with someof the carcassterminology.
5

Tolearn whereto find the parts of the carcassontheliveanimal.
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Level Two
6. Tolearnwhat the consumer looksfor in purchasing besf.
7. Tolearn how to produce adesirable carcass.
8. Tobecomefamiliar with the concept of heritability and how it affects carcasstraits.
9

Tolearn some of the other uses of besf.

Level Three
10. Tobecomeawareof some of theissuesfacing beef producerstoday.

11. Tounderstand therecent changesto Canada’ sbeef grading system.

We must producethe quality of beef demanded by our market.

Background
Information

Itiseasy for 4-H memberstolose sight of theoverall objective of thebeef industry. This
objectiveisto continuoudly improvethe genetics of the beef animal inorder to providea
profitable, cons stent and high quality product to meet the demand of the consumer.
Members can get caught up in the show ring aspects of beef production becausethe
ribbons, trophiesand awards are viewed as determinants of success.

Wewant the membersto becomeinterested in producing aquality carcasswhich can be
produced economically. Most often, thishasnothing to do with the show ring or the
placing onAchievement Day. Itisessentia that the membersgain asound understanding of
the beef animal and what it should ook like underneath the hide - that iswhat the consumer

ispayingfor.

A strong understanding of the beef carcasswill assist membersintheir future cattle
decisions. It will a'so makethem moremindful of themany issues surrounding beef
productiontoday.

Ideas for the whole club ...

Activities:

1. Vigtapacking plant, local daughterhouseor abutcher.
2.  Maktheliveanimal.

Using chalk or powder, draw linesonthelive beef animal to show wherethe beef cuts
arelocated. Havethe membersfed theanimal to determinethe amount of muscleor
fatineach area.

Asan additional activity, take pictures of themarked animal. Keepthem onfilefor
futurereference.

3. Doaconsumer survey.



L eader 4-H Beef Project -The Beef Carcass 17-3

At theend of thisunitisasampleconsumer survey. Havethe membersusethis, or
designtheir own, to determine consumer buying habits, tastesand preferences. A
local grocery store or butcher shop isan excellent placeto find consumers. Discuss
thefindingsasaclub. Prepareasummary of your findings. You may evenwant to
haveyour results published in thelocal newspaper.

4. Bedf Tagting Extravaganzaor Mystery Beef Dinner.

Haveabesf tasting extravaganzaor dinner involving al the4-H families. Haveeach
family prepareadifferent beef dish. Inorder to haveawidevariety of dishes, select
therecipesat the beginning and have each family draw onefrom ahat.

Sharethedishes so everyone hasachancetotastethemall. Prepareaninformation
card for each with the cut, the method of preparation and the recipe.

5. CarcassQuiz.

Design abesf carcassquiz for all membersto complete. Thiswould beagood
exercisefor asenior member or junior leader.

6. Haveaguest speaker.

TheAlberta Cattle Commission hasrepresentativeswho are knowledgeablein many
areas. Some of theseareasinclude:

e currentissuesfacing beef producers

»  theCommission’sproactive approach to marketing beef

e changing consumer tastes

»  tastesaccording to ethnic backgrounds

e entering new markets.

Contact the Cattle Commission, or your local breed association and find out who
they might recommend as speakersinyour area.

7. CarcassJudging.

Haveacarcassjudging competition either in conjunctionwith your Achievement Day
or at ameeting. Members, leadersand parentscan all takepart in thisactivity.
Judgeaclassof livesteers, or take photos of them. Judgethe carcasses, and
compareplacing to that of theliveanimals.

8. Limerick Contest.

Thisactivity will helpyour memberslearn more about beef inafun and crazy way.
Have membersmakeup limerickseither by themselvesor inpairsor groups. Invite
the parentstotry their creative handstoo. Use carcassand beef terminology.

Limericksareversesrhyminginaspecific pattern. Following aretwo examples:

Examplel
Therewasayoung fellanamed Leif

and boy hesureliked his beef
T-boneor stew
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anything that would mooo
gavehisfishlovingfamily muchgrief.

Example?2
Therewasayoung manwho liked steak

hewent to the restaurant to take
asamplefood

but it tasted so rude

It wastofu! Boy, what amistake!

Now make up your own to sharewith the members!
RAP

I’msurethat themembersareal familiar withrap. Let’sseehow credtiveeveryone
canbe. Here'san example:

Weare4-H membersand weloveour first class beef
(rap rap rap rap - you know what | mean)

Wewant you to realizewhat we sdll isquality
(raprapraprap...)

Sirloin, steak, stew or roadt,

WEe' ve got therecipeto make you the perfect host.
Eat our beef and soonyou will see

Why you should support our industry.

(raprapraprap...)
You canredly havealot of funwith thisactivity!

Level One

1

Beef Level One- Unit 17, page 17-1.
1. Afour letter word for themost valuable part of the carcassismeat.

2. Theconsumer isthe person or peoplewho buy your product. They determinethe
type of product you, the beef producer, should be producing.

3. Mest, theedible part of the carcass, ismuscle.
Beef Level One- Unit 17, page 17-2.
Therearethree main partsof the carcass. Theseare

1. muscle 2. fat 3. bone

Why dowegradebeef? Beef Level One- Unit 17, page 17-3.
Totell thedifference between breeds. FALSE
To givethe consumer acong stent quality product. TRUE
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Toreward the producer for producing top quality beef. TRUE
To set astandard to compare carcass qualities. TRUE
Toindicateto the consumer the quaitiesof colour, marbling,

tenderness, juiciness, flavour and amount of fat. TRUE
Who grades beef carcasses? d) meat graders
Isbeef grading necessary?

Some of the benefits of having our meat productsgraded are
» thequality of beef iscons stent
e astandardfor the producer to meet
e ensuresthat al producersinour country produce atop quality product
e colour, marbling, tenderness, juicinessand fat are consistent.

4.  Why isinspectionimportant? Beef Level One- Unit 17, page 17-3.

| ngpection guaranteesthat the carcasses meet rigid standards of sanitation, hygiene,
product handling, packaging and labelling. In other words, the product ishandled
for the safety of the consumer. Any carcasswhich doesnot meet theseregulationsis
condemned and destroyed.

5. Grading Review. Beef Level One- Unit 17, page 17-6.
1. Supposeyour carcassgraded CanadaAl.

What pricewould you receivefor ittoday?  (answer will vary

depending on the date)
Isit youthful or mature meet? youthful
Isit bright or dark red meat? bright

Will it bemadeinto hamburger? (part of all carcasses are made into
hamburger)

2.  Supposeyou culled aseven year old cow from your herd.
What gradewoulditbe? D

[t will havethesecharacteristics:

older darker meat tougher fat darker fat

Level Two
6. BeefLevel Two-Unit17, pagel7-1.

What happensto therest of theanimal whichisnot considered to be part of the
carcass? Thisincludesthefeet, horns, interna organs, and soon. Theseitemsare
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used for the production of by productsand speciaty products (liver, kidney,

sweetbreads, heart, tongue, tripe, and so on).

7. Beef Level Two- Unit17, page17-1.

Productsfrom the beef animal gointo making many materials. Mark theitemsyou
think contain some part of thebeef animal. All of theitemsmentioned comefrom

somepart of thebeef animal.

454 kg animal (1,000 Ibs)
435 Ibs (196.8 kg) Retail Beef

» Steaks * Ground beef

* Roasts e« Stew Beef

Variety Meats
oLiver

* Kidney

* Sweetbreads
* Heart

* Tongue

* Tripe

Phar maceuticals

* Rennet

* Epinephrine-for hay
fever, asthma

* Thrombian - for blood
clotting

* Insulin - for diabetes

* Heparin - anti-coagulant

* TSH - stimulatesthyroid

* ACTH - corticotropin

* Estrogen

* Thyroid extract

Edible By-Products

* Oleooil & stock for margarine & shortening
» Geatin

* Marshmallows

 Canned meat

* Natural sausagecasings

* lcecream

I nedible By-Products
* Leather

* Sports equipment
* Surgicd sutures

° Soap

» Cosmetics

* Buttons

* China

* Photographicfilm
* Sandpaper
*Violingrings

» Camel hair rushes
* Explosives
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Item Used to Make
Amino acidsfrom body protein margarine, shortening, gum
candies
Gelatinfrom bonesand horns marshmallows, icecream,
canned meats
Intestines sausagecasings
Hair fromanimal’sears artist brushes

Glycerinefromtallow

lipstick, handcream, toothpaste,
cough medicine, soaps, candles,
crayons

Bones, hornsand hooves

china, pianokeys

Tofind out moreinformation on these and other products, talk to your local butcher

or daughter plant.

8. TheBeef Carcass- A Quick Review. Beef Level Two - Unit 17, page 17-6.

The scrambled and unscrambled words are

amluec muscle
estre steer
ccssaar carcass
nmcsroue consumer
cntpregions perceptions
eadrg grade
yuiagtl qudity
Level Three

9. Topicl: TheConsumer Beef Level Three- Unit 17, page 17-1.
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SampleConsumer Survey
1. Areyouthemainfood purchaser inthefamily?
YES or NO
2. Doyounormally purchase beef aspart of your weekly shopping?
YES or NO
3. Doyoueat moreor lessof each of these than beef?
Chicken MORE or LESS
Pork MORE or LESS
Fish MORE or LESS

4. Doyouview beef ashealthy and wholesome? Why or why not?

5. Whichof thesefactorsareimportant to you when selecting beef products?
price packaging colour brand
fat amount marbling fat colour quantity

6. What cutsor typesof beef do you buy most often?

7. Doyou consider beef productionto be environmentaly safe?

8.  Wouldyou buy aproduct call “natural beef” over theregular beef products? Why or

why not?

9. Doyoufed that meat produced in Canadaisunsafein any way?
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Unit Eighteen

Beef Marketing

Roll Call What do you think of whenyou hear theword “ marketing” ?
Itislikely that everything mentioned will have something to dowith marketing. 1f you
want to spend moretimewith your club membersonthetopic of marketing, thereis
further information, including activities, inthelevel onesection of thisunit.
Objectives Level One

1. Tounderstand the concept of marketing and how it appliesto the beef industry and
others.

2. Torecognize how many peopleareinvolved in moving beef fromthefieldtothe
table.

3. Tobecomefamiliar with the characteristicsof the beef industry and beef marketing at
thenational, provincia andloca levels.

Level Two
4. Tobecomeawareof thedifferent optionsfor marketing beef cattlein Canada.

5. Tolearnthedifference between marketing liveand ontherail and to determine
whichiscurrently most desirablefor individua producers.

Level Three
6. Tolearn how thebeef cycleaffectsthe beef market and the producers.

7.  Toencourage membersto have somefunwith thetopic of beef marketing.

Activities:

i EI‘-:a

)

For the Entire Club . . .
1. Inviteaguest speaker. Suggestionsinclude:

* A cattlebuyer to discuss how sheor hebuyscattleand to provide
ideasto the sellersabout how they can makeinformed decisions.

*  Anoperator of alocal auction mart to explain hisor her operation.

*  Alocal producer totalk about how she or hebuysand, or sellscattle
andwhy.

*  Arepresentative of apacking houseto talk about what she or helooks
forincattlecomingin.

2. If youhaveadaughter house, packing plant or auction martinyour local area, you
may want to arrange atour for your members. Keepin mind that thismay be
difficult for some of your members, so check with them ahead of timeto make sureit
would be acceptable.
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Level One

3.

Market It. Beef Level One- Unit 18, page 18-2.

Spend timewith your level one(or al) membersworking through thisactivity. They
canwork individually or in small groupsor teamsto plan how they would market
their goodsor services.

Someideasfor goods and servicesarelemonade at alemonade stand, grass cutting
for homesin the neighbourhood, picking up recyclableitems, delivering newspapers
or flyers, raking leavesin the neighbourhood, making and salling Christmas cards,
decorationsor crafts.

Journey tothe Table. Beef Level One- Unit 18, page 18-3.

Theobjectiveof thisactivity isto help membersredizethat many peopleareinvolved
inmoving beef fromthefieldtothetable.

1. veterinarian 6. butcher 10. researcher

2. auctioneer 7. waiter 11. barn builder

3. trucker 8. equipment worker 12. farmer

4. accountant 9. ranch hand 13. grader

5. rail worker

Provincial and Local Beef Markets. Beef Level One- Unit 18, page 18-4.

Spend time discussing the characteristics of your provincia beef industry. For more
information contact your local AlbertaAgriculturedigtrict office. Discussyour local
area. Topography and characteristicsmay makeyour areaquite different from other
partsof the province and country.

Level Two

6.

Optionsfor Marketing Beef Cattle.

Thistopic provideslotsof opportunity for discussion. Invite membersto sharehow
they market ontheir farm. Membersshould find that everyonewill market cattlea
littledifferently. Stressthat thereisno right or wrong method. Generally, small
producerswill handle marketing very differently than large producers. Encourage
memberstolook at other optionsavailable and decide how they would suit their
operation.

Rail Grading.

Invite aspeaker to comeand talk about rail grading. Suggestionsareloca producer,
buyer or packing plant representative.
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8.

Rail or Live. Beef Level Two - Unit 18, pages 18-3t018-4.

Together with your members, work through the method of deciding whichismost
suitabletoday. Have membersfind priceinformation by |ooking in newspapers,
contacting loca marts, listeningto theradio or television, talking to their Alberta
Agriculturedistrict office or talking to producersor the Cattle Commission.

Let'sMarket. Beef Level Two - Unit 18, page 18-5.

| found thesewords buy, buyers, carcass, choice, dressing, live, plants,
price, private, public, rail, sdll, shrink, transport.

RIES S I NGJIE

B@@ARCAS

Level Three

10. TheBeef Cycle. Beef Level Three- Unit 18, pages18-1t0 18-3.

Encourage membersto talk about the beef cycleand look at wherewe aretoday.
Discusspredictionsfor pricesnext year, inthreeyearsandinfiveyears.

11. Encourageyour level three membersto get involvedin creating and leading somefun

activitiesfor therest of the membersinyour club.
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Unit Nineteen

The Beef Industry Today

Roll Call Nameaperson whoisinvolvedinthebeef industry.

Objectives Level One

1. Tounderstand wherethey fitinthebeef industry.
2. Tolearnabout consumersand how they decide.

Level Two

3. Tolearnmoreabout someof thefactorswhich directly affect the beef industry.

4.  Tounderstand some of the changeswhich have occurredin thebeef industry over
thelast 25 years.

5. Tolearnmore about how consumer demand affectstheindustry.

Level Three

6. Tobecomeawareof thecomplexity of thebeef industry.

7. Tofind out moreabout the sensitiveissueswhich affect the beef industry.

8. Tobecomeaware of the effect the mediaand advertising can have upon the beef

industry.
(FActivities; |deasfor thewholeclub. ..
- 1. Invitea speaker.
= Thereare many peopleinthe beef industry you can call uponto sharetheir

expertise, opinionsand ideas about beef production. Select atopic of interest to you
and your membersand invite aspeaker. Makesureyou invitethe4-H parentsand
friendsto take part in themeeting.

Somesuggestionsfor speakersinclude:
. beef production specidist
veterinarian
gamefarmer
AlbertaBeef Producersrepresentative
local feedlot operator
representative from CanadaBeef Export Federation
your butcher/meat cutter
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Ideasfor topicsinclude:

. animd welfare
. consumer perception of the beef product
. food safety

. cattleand theenvironment
. beef asanuitritious product
. thebeef cycle

. new opportunitiesfor beef
. grading system

. marbling and tenderness

. freetrade

Beef Information Night.

Ambitiousmembersand |eadersmay wish to hold abeef information night for the
local community. Thiscan be both funand educational. Asaclub, planand
implement the evening together with your local agricultura society.

Thistypeof activity would helpto

. provideacommunity service

. ingtill asense of purposeinyour members

. hel p peoplelearn more about the beef industry
. give peopleexperiencein program planning

. give peopleexperienceinworking asateam

. possibly raisemoney for theclub

Advertisethe event throughout your community. Use posters, radio, newspapers,
flyersand announcements. Seeif you can obtain sponsorship from the butcher shop,
grocery store or auction mart.

“TheCrazy Beef Producer”.

Here'sanideafor an activity which both membersand adultscan play. 1t will take
sometimeand spaceto play, so hold it in aplacewherethereislotsof roomto move
around. Itisagood activity to useto introduce membersto some of theissuesfacing
beef producers.

A) Prepare cardswith thelabelslisted below. Haveonecard for each
participant. Double up thelabelsor add somemoreideasif you havemore

participants.
feed supplier politician butcher
veterinarian game rancher organic beef producer
banker animd wdfareactivist acreage owner
retail storeowner government representative lobbyist
vegetarian consumer
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B)

C)

D)

G)

Prepare an obstacle course. Thisshould be made of tasksto be
accomplished. Someideasareclimbing over aboard fence, climbing
through thefront seat of atruck, passing around afull pitcher of water,
making asandwich from five specificitems, snging asong, colouringa
picture, eating three crackers, or anything elseyou canthink of. Useyour
imagination and make sureeverythingissafe.

Have each participant draw acard. Have each participant picturehimor
herself asthe person on the card and describe how he or shewould relate
to the beef industry.

Tieadll of the participantstogether, inacircle, usng alongrope. Explainto
the participantsthat thegroup isabeef producer trying to makealiving
producing beef. The obstacle courserepresentstheindustry. The beef
producer (theentiregroup) must proceed through theindustry (the obstacle
course) toward their ultimate goal whichisproduction of atop quality beef
product.

Send the group ontheir way through the obstacle course.

Oncetheriotousevent isover, and everyone hashad achanceto catch
thelr breath, sit down and discusstheexercise.

Discusshow the entire group accomplished thetasks assigned.
Key pointsare

*  Thefarmer (likethegroup) needsto cooperate with thevarious
elements (the other group members) in order to accomplish hisgoals.

. No part of the group wasindependent from the other parts.

Spend time discussi ng theinfluencethe different people have on the beef
industry. You may wishto record the discussion for futurereference.

Examplesare

Politician:

Makesmagjor decisionswhich affect theindustry. Often, interest or |lobby
groupscaninfluencehim. Name some of these groups.

Government:

Government regul ations, athough very necessary, may dow downthe
processes, take too long and may bedifficult to change. What would it be
likewithout any government support or regul ations?

Feed Supplier:

Thispersonisaffected by the crop production situation, grain prices, feed
availability, and feed quality. How do these affect hisprofit marginand the
cattle producer’sprofit margin?
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Animal WelfareActivist:

These people have certain opinions on humane beef practicesand production
which may differ fromthe producer’s. How might these affect the producer,
demand for beef and consumer perception?

Inter ClubActivity.

For those of you who enjoy interaction with other clubsin your district or region,
organizeaninterclub activity based on thetopic of The Beef Industry Today. Some
ideasareatrivial pursuit night organized by senior members, apotluck supper witha
guest speaker, or animpromptu speaking competition.

Level One

Wheredoyou fit? Beef Level One- Unit 19, page 19-1.

Inthissection, itisimportant that the membersunderstand the key rolethe beef
producer playsintheagricultureindustry. Discusstheimportance of producing beef.
In Canadathereare over 25 million people. Most of these people eat beef. One steer
goesalong way infeeding some of these people.

The Power of Choice. .. Beef Level One- Unit 19, page 19-3.

Consumersmake choiceswhen they makeapurchase. Discusshow different things
can help to influencethe choi ce aconsumer makes. Have the members provideinput
on how they decide.

Wrapping Up. Beef Level One- Unit 19, page 19-4.
Following arethe solutionsto

the crossword puzzle. Discuss <] Q]
how each of thesethingscan m R ] Pl [y]
havean effect onthe AlelplelalrlalN]c]E E
consumer’sdecision. P P Dl L
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T E
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Level Two
8. FactorsAffecting the Beef Industry Today. Beef Level Two - Unit 19, page
19-1.

Thiscrossword puzzleisdesigned to lead into adiscussion onthemembers' views
of how the beef industry can be affected by different factors. Here' safew ideas.

Prefer - beef vschicken or pork, why

Antibiotics- cost vsresults, people are scared of side effects
Choices- madein the supermarket - packaging, cost, appearance
Family - cost to feed, fast meals, timefor preparing

Genetics- availability to the breeder, Al vsnatural breeding
Grade- ability to produce CanadaA 1 beef, cull cows
Economical - thosewho can’t make money get out of business
Efficient - largeherdsvssmall herds, cow calf vsfinishing
Chemophobias- fear of drugs

Per ception - what the peopl e think of beef

Natural - theextracost of it, actualy “natura”

L ean - how muchistoofat?

Quiality - fat colour and quantity, meat colour, texture
Sustainable- isour agriculture system self supporting?

Cholester ol - theeffect recent cholesterol scares have had on beef
Health - of theanimals, consumers

Safety - of peopleworking with animals, of the product

Fat - how muchistoo much?

Cadtration - humane, hedlthy, effects

9. Today’'sBeef Industry. Beef Level Two - Unit 19, page 19-2.

Thebeef industry has changed over the yearsin responseto customer demands, the
feedsavailable, the geneticsavailableand the changing farmer.
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From To
large, exotic steer moderate sized crossbred steers
smdl cow/caf herd larger cow/calf herd
larger steak moderate or small sized steak
homefinished steers custom feedlot

10. Consumer Demand - Food For Thought. Beef Level Two - Unit 19, page 19-3.

Consumer demand affectsthe beef industry in many ways. Most importantly, weneed
the consumersto want our product. By keeping it in demand, we can produce more
of itand besurethat it will sell. When the customer demandsaleaner product, we
need to start producing aleaner product.

What isit that affects consumer demand?
price
appearance
informationreceived - trueor false
hedlth and cholesteral levels

How do you think the average consumer perceivesbeef? Theanswer to thiswill vary
with each member asthey areal consumersthemselvesand each of themwill
percaiveit differently.

Itisimportant that the cattle producer understands how we want the consumer to
perceive beef asthiswill directly affect thethingswe do when producing beef.

What can the producersdo to help consumers perceive beef inapositiveway? The
beef producer should be sensitiveto today’sissuesand be aware of how they can
affecthim.



Leader 4-H Beef Project -The Beef Industry Today 19-7

Issues Related to Consumer Demand:
Portions demanded by the consumer. Theconsumer islooking for asmaller well-
marbled steak. Thedays of the 16-ounce serving are gone. Concernsaboutr
cholesterol, high blood pressure and balanced diets have dictated smaller portions of
red meat.
Natural or organic beef —aportion of the consumersare demanding aproduct that
isintheir minds, morewholesomethanthe”industridized” product. NO antibiotics,
implantsor feed additives.
Direct marketing to consumersrather than through Sobey’s, Safeway, etc. Knowing
the supplier (farmer or ranch) isaniche market that isgrowing. Perception of a
better product because the consumer knowswhereit iscoming from.
BSE and food safety isfront and center with consumers. CCIA CFIA, veterinarians,
thefeed industry, producersare pharmaceutica suppliersaredl involved withthe
production of asafe and healthy product. No part of theindustry worksinisolation.
What are producersdoing differently to protect the environment? Thearelooking
after theriparian areason their land, putting together manure management plans,
Know what the consumer needsfor beef products, influencesthetype of animal we
raise. The marketing plansthat arein placeto promote beef:

Certified AngusBeef
Natural/Organic Beef
Antibioticor HormoneFree

Grassfinished

Dehorning, branding and feedl ot environment areal issuesthat are currently under
review.

Level Three
11. Leve threemembershave someinteresting activitiesintheir unit materia. The
information they gather herewould be good to sharewith al membersinyour club.
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Unit Twenty

Beef Grooming and Showing

Objectives For all members: Tolearn moreabout grooming and showing beef cattle,

Itisimportant to notethat thereis much moreto grooming and showing than wecould
possibly includeinthisunit. Thisinformationisintended to beanintroductiononly. For
further information on grooming and showing, contact your breed associations, local beef
breeders, judgesor other experienced peopleinyour area.

WAPtiVitieS: 1.  Inviteaguest spesker.
ﬂ%; - Therearemany grooming and showing professiona sinyour local areawho would
27 bewilling to sharetheir expertisewith 4-H members. Inviteoneto cometo your

meeting and talk about grooming or showing today. Havehimor her providea
demonstration. You can have membersactively take part by pretending to be
animalsinashow ring, moving asthejudgerequests.

2. Show avideo.

Thereareseveral availablefor use by your 4-H club. Refer toyour 4-H Video
catalogue. Contact your breed associationsto find out more.

3.  TheMemory Game.

When discussing preparing the show box for show day, try thisquick, fun memory
gameto introducethetopic.

Show membersacomplete show box containing itemsneeded for grooming or
showing beef cattle. Putin many different items. Allow membersto view the show
box for 30 seconds.

Havemembersmakealist of al of theitemsthey saw inthebox. 1f many members
areinexperienced with grooming and showing, have memberswork inteams.

Someitemsyou may want toincludeare bucket, cleanrags, clippers(different sizes),
curry comb, brush, rope halter, leather halter, blanket, show stick, and so on.

4. TheFastList.

Havememberswork in pairsto makealist of theitemsto put in their show box for
Achievement Day. Give memberstwo minutesto list asmany itemsasthey can,
alongwithausefor eachitem.

Setuptheligslikethis
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Item Use

CleanRags towipetheearsor your clippers
Show Stick for showinganimd

and soon

Hold agrooming and showing workshop.

Therearemany optionsfor this. You could hold ashort workshop onwashing and
drying, clipping, final show preparation or showmanship. You could hold afull day
workshop where membersbring halter broken animalsand groom them. You could
hold mock competitionsto hel p memberslearn the specificsabout showing. No
matter what type of workshop you hold, make sure the members have an opportunity
todo some*hands-on” learning. Thisisespecially important for younger and
inexperienced members,

Senior and more experienced members often have aweal th of knowledge about
grooming and showing. You may want toinvite one or more of these membersto
conduct theworkshop. It would beaval uablelearning experiencefor them.

Show Ring Competition.

Show ring competitionsare becoming more popular acrosstheprovince. These
competitions, inwhich members practise acting asjudge and, or ringperson, give
membersanother opportunity to develop their skills. Thefollowing information onthe
respongbilitiesof thejudge and the ringperson will be helpful toyou.

The Judge

Thejudge of 4-H competitionsshould

. Haveasincereinterest in the development of the skillsand knowledge of 4-H
members.

. Arriveat the show location well in advance of the start of the show, and check
inwith the secretary or ashow committee member.

. Alwaysact inaprofessional manner.

. Remainunbiased.

. Beawareof timecongtraints.

. Befamiliar with the show regulationsand rules.

. Report any unprofessional or unethical practicesto amember(s) of the show
committee.

. Communicate with theringperson before the show begins; decidehow animals
will enter thering, parade, lineup and exit thering and who will indicatethisto
members.

Usecommon signalsto direct movement inthering.

*  Tomovearound thering - movearmand hand around in circular motion.
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*  Tostop- hold uparmwith palm out.
*  Bepreparedto givetactful and professional reasons.

*  Publicly tothetop placingsinalargeclassor al placingsinasmall class.
* Individudlytodl members.
* Arrangetolineuptheanimalssothey can beviewed easily by theaudience.

The Theringperson of 4-H competitionsshould
Ringperson * Helpthejudge.

e Communicatewith thejudge before the show begins; know whoisresponsible
forwhichduties.

* Handleevery classat that show inthe samemanner.

e Kegpanimasmovingingraightlinesandlargecircles.

o Assgexhibitorswithdifficultanimas.

»  Direct memberstothecorrect locationsinthering.

»  Givedirectionsto memberson how to exit and enter thering.

*  Kegptheanimals, exhibitorsand show moving along smoothly andinan
organized manner.

*  Not expressopinionsor comments unless asked to do so.

Hints for Organizing ashow isabig responsibility and requiresalot of work. Don’ttry todoit all
Organizing a yoursalf. Recruit volunteers (members, leaders, parents, friendsand neighbours) to help

Beef Show withtheevent.

Thekey to asuccessful event liesin organization. Makesureal committee members
know whowill beresponsiblefor which duties. Useacheck-list.

Youwill need to consider theseduties.
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Show location Master of Ceremonies Advertisng
Show date Showtime Cleaning up after show
Bookingfacilities Regigrations Presenting ribbons
Supplying Straw Cataloguesand programs Settingup dals
Checking ear tags Ordering awards Checking papers
ments
Pay* judges Judgesfor each competition: Thanl: you:
* fagilities * contact Judges
* refreshments * corfirm * facilities
* awards * brief before show * volunteers
* any others
Audiosystem Insurance Recorder
Ringperson(s)

Video: 421V T Producing aCattle Show. AvailablethroughAlbertaAgriculture, Food and
Rural Development Film Library. Phone(780) 427-2127.

Ten Commandments for Parents of Youngsters Showing Cattle
1. THOU SHALT NOT feed, trainand carefor theanimal, for thou art trying to teach the child
respongbility.
THOU SHALT forgiveachildfor making mistakesin the show ring for thou hath made mistakestoo.

3. THOU SHALT NOT get mad when thy child forgetsitemsin the showbox, for one day thou may
forget the showbox.

THOU SHALT help the show management, for they are doing ajob thou would not want to do.

THOU SHALT seethat thy childisontimefor al show activities, for thou would not want to wait on
another.

6. THOU SHALT besurethat the child has animal sentered and registration papersin order by the
designatedtime.

7.  THOU SHALT teachthechild that winning ablueribbonisadesirable goal, but making friends
along theway isamoreworthy goal.

THOU SHALT NOT complain about thejudge, for it ishisopinion that has been sought.

THOU SHALT remember that livestock projectsare teaching projects, not necessarily money-
making projects.

10. THOU SHALT remember that thelivestock project isafamily project that shall beenjoyed and
supported by theentirefamily.

By: Clyde D. Lane Jr., University of Tennessee
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Unit Twenty-One

Alberta 4-H Law

Learning about Animal Welfare

Roll Call Nameaconcern the public may haveregarding thewelfare of your project animal.
Depending onthe projectsof your members, possibleanswersinclude:

*  neutering, cadrating

»  confined space, caging, tying, tethering

e dhipping, hauling

*  removad of horns, tails, beak trimming

o animd identification

e daughtering procedures

*  show sticks, canes, cattle prods

»  ghearing, clipping, induced molting

»  trainingof pets

* livestockfairs

*  rodeo, gymkhanas

*  useof animalsfor recreation or work

*  exposureof animalstoweather, environmental control
e druguse steroid use, implants

*  useof animasinresearch

e ved production

* sdeyardpractices

e disposa of unwanted chicks, poultsand pipped eggs
*  disesseof individua vs. herd euthanasia

o atificddinsemination

Objectives Inthisunit memberswill learn about animal welfareissues, examinetheir own practices
withtheir project animalsand develop astrategy for responding to animal welfare
concerns. Itisvery important that membersread and completethe activitiesinthisunit
before participating in any group discussionsor activities.

Level One

1  Learnabout animal welfare, the Five Freedomsand their responsibilitiesaslivestock
owners.

2  Learnproper care methodsand be ableto explain how 4-H memberscarefor their
project animals.

3  Learnwhat animal welfareissuesareand wherethey comefrom.

4  Undergtand thedifference between an anima welfareand an animd rightsstand on
issuesof animd care.

5 Bepreparedtotalk to the public about their projectsand learn to seek the help of
otherswhen challenged with uncomfortable questions.
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Level Two

Better understand anima welfareand thelawsthat protect theanimals.

Learn how to identify the agendaof various*animal interest” groups.

Devel op an understanding of where animal welfareissuescomefrom.

Examine variousviewpointsof what human interactionswith animalsshould belike.

Establish their persona viewpoint on animal welfareissuesand preparethemselvesto
respond to the questionsand concerns of the public.

a b WN -

Level Three

1 A deeper understanding of how animal welfareissuesdevelop.

2  Learnfactstosupport thediffering positions.

3  Pandrategiesfor handling anima welfare questionsand dealing with themedia.
4  Learnhow to beaspokesperson and conduct positiveinterviews.

Activities:
(ZQ‘;@* Level One

%@L‘” Activity #1

)

Review the Five Freedoms and the 4H Stockkeepers Creed. Match each of thefive
freedomsto each creed.

Activity #2

Caring for my animal's. Encourage the membersto usewhat they checked inthe*l want to
improve” column to set their goalsfor theyear on what they want to learn and do.

Activity #3

Thememberswill go through the Five Freedomsand check off the onesthey are currently
providingtotheir animals. They should then list how they are providing thefreedoms. Take
thetimetoreview their answersandif they are not providing all Five Freedoms, ask them
to set goalsfor the year on how they can make sure each oneisprovided for or how they
canimproveontheonesthey areproviding.

Activity #4

Themembersareasked tolist three questionsthey think anon-agricultural person may
ask them. Choose one or more of their questionsand have them answer it for thewhole 4-
H club. Takethetimeto help themwith their answer and allow thewholeclub to provide

input.

Activity #5

Let'sReview thelssue

1 Crd 2 animd rightist
3 aimdwdfare 4 humandy

5 wadl-beng 6 hedlth, growth



L eader 4-H Beef Project -Learning about Animal Welfare 21-3
Level Two

Activity #1

The Codes of Practice. Obtain the Codes of Practicefor you project animalsand review
themwiththe club. The Level 2 memberswill then review the codeson their ownand
establish theguiddinesthey need to befollowing in order to achieve the Five Freedoms.
Itisvery important that all membersbe made aware of the Codes of Practice and what
their purposeis.

Activity #2

Start digging. Inthisactivity membersare asked to look up each of thelisted
organizationsand answer the questionsin order to establish the agendaof each one. You
may then chooseto have each of the Level 2 members choose one or moreof the
organizationsand sharethe resultswith the club. Encouragetheentireclub to discussthe
differences.

Activity # 3 Everyone Doesn't Think Alike; match the viewpoints

*  EveryoneDoesn't Think Alike; match theviewpoints

Animal Issue Spectrum
Anima I\Nelfare Ani maiI Rights
Animd Animd Animd Animd Animd Animd
Exploitation Use Protection Concern Rights Liberation
(Human focus) (Societal focus) (Animal focus)
“Animds “Animdsare “Wearehereto “Everybody “Animdshave  “Animds
areherefor hereforouruse, enforcethelaws shouldbe rightsjust as should not be
our useand butwemustbe  andregulations requiredtotreat humansdo” forcedto
abusg’ responsblewith  madeby our eachanimd as work or
themtoproduce lavmakers’ kindly aspossible producefor
asmuchas for the good of our benefitin
posshble’ theanimd” any way”
lowa State University Extension, 1991

Activity #4 - Where do you stand?

Thereareno right or wrong answersto these exercises. Encourage the membersto
discusstheir responses. Thiswill help them preparethemseal vesto face such questions
withthepublic.
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Activity #5 - What We do With Animals?

Memberswill match theactivitiesand then answer the questions.

Activity #6 - Why We Do What We Do

To enhance handling practices, for the safety of the
animal sand the producer, and, or to avoid
complicationslater on.

Cadtration.

Tomoveanima sto afresh food supply to prevent
over-grazing and soil erosion, or to deliver theanimals
to regulated and inspected processing plants.

Brandingan
or tattooing.

Eat mest. : -
Tolearn about proper handling and training of our

animals, understanding their behavior and celebrating
our accomplishments.

Feedgrainto
livestock instead

of starving people. . . .
Domestic animalsconvert grassesinto human nutrition

Transportanimals. that would otherwise not beavailable. Meat provides
, important proteins.

Confineanimasin PO P

pensor cages. Permanent identification and theft deterrent. Not

currently shownto beexcessvely painful.

Removehorns

(cattle, bison) To better providefor their individua or group
tailsSheep, pigs), environmental and physical needs. Toenableclose
or trim beaks monitoring of their individua hedth.

laying h
(egglaying Thequdlity of most feed grainsisinadequatefor human
Trainandsh consumption.
our animals.

To prevent aggressive behavior and enhancethe
handling of theanimal. To control thebreeding of the
anima sand to enhancethe efficiency of feed animals.

Activity #7 - What would you say.
Discusstheir responsesinthisexercise.
Level Three

Activity #1 - The Message.

memberswill readthearticle* Anima rightsand themyth of “humane’ trestment”. They
arethen asked to answer some questions concerning thisarticle. It isstrongly encouraged
that thisarticle and the answersto their questions are discussed asagroup.

Activity #2 - Be Prepared.

Inthisactivity membersare asked to choosetwo of thelisted statementsand relate them to
their project animal. They will then be asked to sharetheir answerswith members. Discuss
their responses based on the “ Suggested Waysto Respond” provided inthismanual.
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For the Entire Club
Objective

Preparefor and practice responding to anima rightsgroupsand the media
Introduction

Read thetwo articlesbel ow whichillustrate the need for 4-H to becomeinformed of issues
about animal care. Ask: How do thesemakeyou fed?Isthistrue?Isthiswhat 4-H is
about?

All’snot fair at thefair (Author: Nicholas Read)

...iIf youintend to takeinthelivestock show, thefollowing might be of somehelp. It'saguidetowhat you might
see- and alsowhat you might miss- at British Columbia spremier agricultura fair.

What you'll seeat thedairy exhibit: Clean straw and water buckets; carefully tended animal's; hand-drawn
postersof cowswith nameslike Bluebell, Marigold and Buttercup; no bulls.

What youwon't see at thedairy exhibit: Cowstethered by steel bracesin stallswhere the excrement and urine
ispiledto their knees; mae calvestaken from their motherswhen they are only hoursoldto beraised and
daughtered asved; veal cratesinwhichtheanimasareheld virtually motionlessfor four monthswhilethey are
fed littleel sebut antibiotic-laced milk; daughterhouseswherethe calvesarekilled to provide gourmet mesat to
supermarketsand restaurants.

What you'll seeat the pig exhibit: Clean straw; bucketsfilled with fresh water threetimesaday; amother sow
cosily nursing her newborn piglets; healthy, strong animal swith coatsas smooth and blemish-freeasvarnish.

What you won't see at the pig exhibit: Filthy, feces-laden straw; open, festering wounds never treated even
when the pigsgo to auction; limping animal sstruck with boards by auctioneers; farrowing cratesin which mother
pigsare separated from their young by steel bars; dirty, concretefloors; transport trucks so crowded that animals
can dieof suffocation over 24- or even 48-hour journeys.

What you' Il see at the beef exhibit: Clean straw; clean water buckets; healthy, calm animalswith no branding
marks.

What you won't see at the beef exhibit: Castration and de-horning without anaesthetics; hot-iron branding that
can leavewounds so deep and seriousthat they never heal; feedlotsinwhich cattle, knee-deep in muck, are
barely abletowalk; animalsso badly injured intransport that they can no longer stand and haveto be dragged of f
trangport trucksinto daughterhouses; ritual daughter inwhichtheanimals' throatsare cut so that they can bleed to
death dowly without the* kindness’ of being unnedfirst.

What you' | see at the poultry exhibit: Clean straw; cageshbig enough for one or even two birdsto turn
around, preenthemselvesand flap their wings; strong healthy birdswith dl their feathersintact.

What you won't see at the poultry exhibit: Battery cagesinto whichfour or five birdsare stuffed so tight that
they can’t turn around, flap their wings, preen themselvesor even stand up; birdsunder such unrelenting stress
that haf their feathershavefallen out; commercialy uselessyoung maebirdsthrowndiveinto meat grinders;
debeaking of femal e chicksat birth and then again at adolescence; thewhol esale daughter of so-called “ spent”
hens - hensthat can no longer meet their daily laying quotas - when they are about ayear old...

...What you’ll seeat the PNE food animal barns. Theway things should befor Canadian farm animals.
What you won’t see at the PNE food animal barns. The truth.

Articlefrom The Weekend Sun, Sat. Sept. 4, 1993




21-6 L eader 4-H Beef Project -Learning about Animal Welfare

Club teaches children to suppress their compassion

TheAug. 28 Vancouver Sun showed aphotograph of atearful young girl wishing farewell to her petlamb at the
4-H auction at the PNE. Thelamb was headed for the chopping block.

The accompanying article described thetraumaof many children adjusting tothe“redlities’ of animal agriculture.
After afew yearsof raisng and thenkilling animals, most children outgrow their childish sentimentdlity, it seems,
and learn how much funitisto makemoney inthisway.

Onemother recalled that when her nine-year old son sold hisfirst lamb at auction he cried for two weeks. Until he
got thecheque. “ Thenthetearswerereplaced by dollar signs.”

It ssemsthefunction of the4-H organization isto indoctrinate childreninto an agricultural sysemwhichviews
animalsasinanimate cogsin an economic machine.

Themethodsof indoctrinationaresmple: divorcechildrenfromtheir natural compassionfor animals, helpthem
“mature’ to the point wherethey can view animalsascommercia objectsand replace reverencefor lifewith more
useful emotion: lust for money.

Thereisno need for meat or dairy productsin the human diet - in fact our addiction to thesefoods hasreaped a
harvest of cancer, heart disease, and other illnesses. The sooner our society releasesitself from thisaddiction, the
better. When that day comeswewill nolonger have organizationslike4-H training our childrento suppresstheir
ingtinctsof compassion.

(Brent Stewart) L etter from The Vancouver Sun, September 13, 1993

*  Haveyour 4-H club make up anumber of questionsthey have either been asked or
oneyou think might be asked by someonewho does not understand livestock
production. Then have each member comeforward and practice answering one of
thesequestions.

»  Haveafew volunteersexperienceaninterview with thetypesof challenging
questionsprovided inthismanual. Interview theminfront of theclub asif youwerea
reporter. After they have responded to afew questions, ask the other membersto
provide somefeedback and ideas on how to improvetheresponsesgiven. Share
someof the* Suggested Waysto Respond” providedinthismanual.

Concluson

*  4-Hinvolveslivestock projects. Animal welfareisanimportant component of the 4-
H program. The4-H community must ensurethat project animalsaretreated
humanely, becomeinformed about animal careissues, and get involved by educating
the public about the excellence of 4-H and livestock production. Thisunitisafirst
step in becoming informed. You, asaclub, asafamily farm/businessand, or asan
individua, haveto decidewhereto gofrom here.

. Presentationer, Workshop: Contact the4-H speciaistinyour regiontoobtaina
copy of theworkshop module designed for leadersand, or level three membersto
present at theclub levd. 1t isdesigned asaminimum forty-five minuteworkshop
with small group activitiesand discussions. It can bemodified to athree or four hour
workshopif desired.



L eader 4-H Beef Project -Learning about Animal Welfare 21-7

Interview
Questions

Refer to the questionsinthe Level Two and Level Three unit booksfor moreideas of
questionsto ask.

| understand you' reamember of a4-H club. What kind of animal do you have?

Do you dehorn; castrate; debeak; cut off tails; and so on, asapplicableto the
member’sproject animal ?Isn't it cruel ?Why do you do thesethings?
Doyoutrainyour animal? Do you whip it? Do you use acane; whip; crop; prod; and
soon?

| don't think people should eat animal products. sn’t it gross, how you producefood
fromanimas?

Agricultureisjust big business. Farmersare more concerned with making money than
caringfor their animasproperly. They cram many animalsinasmall area. Animalsare
restricted inthefacilitiesthey arehoused in. How can you justify that?

If 4-H teachesyoung peopleto respect animalsand va uetheir companionship with
their pet, how do kidsfeel when they know their “friend” isgoing tothe
daughterhouse?Aren’t you teaching conflicting val ues?

| (thereporter) heard that a4-H’ er here at the show hasbeen allowing friendstoride
her steer and has been using a cattle prod repeatedly to get it to go faster. Isn’t that
animal abuse?

Suggested
Responses

Animal handling practicessuch ascastration, dehor ning, beak trimming, tail
docking, and soon.

These proceduresreduce animal aggressiveness, prevent physical dangersto other
animalsand producers, enhancereproductive control and, or satisfy preferences
regarding taste and odor of meat. If performed on animalsat ayoung age, provides
thelong-term benefit of theanimals.

In sheep, docking of tails preventsfly and parasiteinfestation. If maleswineare not
castrated at ayoung age, fighting in herds may become common. In about 10 percent
of themales, ahormonal secretion called “ boar taint” causesthe carcassto be
inedible. Ear notching providesan inexpensive, easy meansfor identification. Docking
keepspigsfrom chewing on each other’stalls(asign of stressin pigs), asituation that
creates potential for illnessand spread of diseaseamong animals. Trimming the beaks
onlayersand turkeysisdoneto lessen the chancesof fighting. A possibleanaogy of
these practicesisthe short-term pain of providing immunization shotsto young
children.

Pain and discomfort felt by animals

Animalsexperiencepain. Thedifference between humansand animalsistheleve at
whichthey visibly expressfedingsof pain. Painishard to detect in animalsbecause
they areprey animalsand are conditioned not to show pain asit will leavethem
vulnerableto predators.

Animalsact out of instinct. Thebest way to better understand their behavior and
recognize when they are experiencing discomfort isto work with them. 4-H project
animalsallow for learning about animal behavior and responding to the needs of
animas
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Confininganimalsin pens, stalls, or cages

Criticsmay see confinement asdepriving ananimal. Livestock and poultry
producersseeit assecurity and safety for their animals. Just asbuildingshavefire
coderegulations, farmersuse codes of practicefor the size of pensor cagesand
density of animals. Facilitiesin which animasarekept aredesigned to bewel |
ventilated, warm, and sanitary. Penning and caging animalsprovides shelter from
predators, bad weather, and extreme climates. Health management iseasier and
attention can begiven quickly to animasin need. Itiseconomica for feedingand
cleaning costs.

A roof that prevents chickensfrom seeing the sky al so protectsthem from heat and
rain. Hensproduce moreefficiently and theeggs are cleaner. Salsfor sowsprovide
better control of feed, reduce aggression, and improve sanitation. Thesow is
allowed to stand and lie down and the tether reduces death and injury to baby pigs
dueto crushing.

Factory farming

Thefamily farm remainsthe backbone of Canadian agriculture. Whilethe number of
farmsisdeclining, farmsarestill overwhemingly controlled and maintained by
families

Feeding grain tolivestock

Feed grainsfed tolivestock are of poorer quality and not fit for human consumption.

Useof antibioticsand hor mones

Antibioticsare used to promote growth and prevent and treat diseases. Growth
implantsare madefrom naturally occurring estrogen, like thosefound in many plant
products. They are used to increase feed efficiency and to improvetheratio of meat
tofat. Theresultisahigher quality product at alower cost for producersand
consumers. Thereisabsolutely no evidencethereare any adverse effectsin humans
from eating meat from animal streated with such growth enhancers.

Training and exhibitinganimals

Emphasizethefirst step of training isbuilding areationship of trust betweenthe
animd and the handler. Anima saretrained when they areyoung. Training our
project animal steaches us more about the behavior of animals. Knowingthe
behavior of theanimalsweraisewill help ushandlethem better. Exhibiting animals
teachesteamwork, sportsmanship, competition, disciplineand respongbility.
Bresking rules, lying, deceiving and cheating arewrong. Themagjority of those
involvedin exhibiting livestock and horseswill not tol erate unethical behavior.

Thedaughter of animals

Peoplein thiscountry want adiversediet, which includesmeat. Meat addsvariety
and necessary proteinto our diet. We processanimalsin order to provide people
with thefood and fibrethey demand. Animalsare also used in the production of a
widerangeof productslike pharmaceutical's, household products and mechanical
items. Refer to Leve Threefor acompletelist of examples.
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Most of the nutrients consumed by cattle comefrom foodstuffs not edible by humans
such asgrass, roughageand crop residue. A vast majority of grazing landisnot
suitablefor farming or growing cultivated crops, becauseit istoo high, too rough, too
dry, or toowet. If it weren't for livestock, there would be no way to make productive
useof thisrenewableresource.

Memberssdlinganimalsfor saughter

4-H membersrecognize that market animalsare being raised to provideasafe and
abundant food supply and eventually their animal will besold for processing. 4-H
market projectshelp memberspreparetheir market animal sothat itisinthe best
condition for marketing. 4-H market anima projectshelp memberslearnto copewith
separation and lossaswell asthe grieving process. Even petslikedogsand cats
eventuadly die. Livestock auctionsalso bring the community together to support young
peoplewho aredevel oping valuablelifeskills.

Eating meat

Recogni ze people havetheright to their own opinion about eating meat. However, if
you enjoy eating mest, tell them you disagree; you a so havetheright to your opinion.
Thevegetarian diet may bethe choice of some people, but the mgjority of Canadians
strongly opposetheideaof peopletelling them what to eat. People haveincluded
mest intheir diet sincethe beginning of timeand they continueto do so. Including
meat inthe human diet isahealthy source of nutrition asit providesproteinsthat are
not availablein other foods.

Animal rights

4-H

Animasact out of ingtinct. They neither know nor can they chooseright or wrong.
Therefore, they cannot be held responsiblefor their actions. A lion cannot be charged
with murder for eating azebra. Many peopleforget that humansfed and act
differently than animals. We must keep these differences clearly in mind and themore
wework with animalsthemorewelearn how their behaviorsand instinctsdiffer from
ours, and thewaysin which wemay bethe same.

Emphasizetheroleof 4-H inthe educational development of young people. 4-H
teachesyouth important life skillssuch aspublic speaking, record keeping, leadership,
cooperation and so on. 4-H promotesthe responsibletreatment of animalsand
memberscarefor their animalsaccording to “ The Creed of the4-H Stockkeeper.”

An observed situation of animal mistreatment

Don't get defensive when answering these kinds of questions. Instead, show patience
and tolerance and reiterate that 4-H teaches membersnot only to respect animals
whileintheir charge, but also therole of animalsin our food production system. If
you' reasked about asituation you are not aware of, say youwill check into it and get
back to the reporter. 4-H encourages youth to respect animals, but 4-H can’t always
control theactionsof individua members.
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Responsibility

Part of practicing good animal welfareisnot just looking out for theanimalsin our care,
but looking out for thewelfareof al animals. When we see animalsthat are not having
their needsmet or that are subjected to abuse and/or neglect itisour responsibility to
make surethe animalsreceivethe proper carethey need. AlbertaFarmAnimal Care has
established ahot lineyou can call to report any casesof animal neglect or abuse, or when
you fedl you cannot meet the needs of your animals. TheALERT linewasestablished to
allow producersto help producersensureresponsibleanimal care. 1-800-506-CARE
(2273).

Thank You
to Our
Sponsor

AlbertaFarmAnima
Cambrian PO. Box 75028
Calgary, AlbertaT2K 6J8
(403)932-8050

In 1993, Albertal’smgjor livestock groupsformed the
AlbertaFarmAnimal CareAssociation. AFAC's

o goa isto improve animal handling and promote
emal .;fogq)bafac.ab.ca responsible animal care. As part of their mandate,
www—acca The AFAC engagesin discussion with the public about
A F Ac livestock today’ slivestock production; monitorsand participates

wgr“grﬁé inissuesand legidation that affect animal care and

ALBERTA FARM :
together for | encourageresearchrelevanttoanimal care.

I o mal care.
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Beef Project
Evaluation

Your input Isavaluable asset to the 4-H program!

Asyou go through the project year, make your comments and suggestions about the
project on thisform. When your project iscompleted, mail thisformto us. Wewant to
hear from you!

Beef Project Evduation

4-H BRANCH

ALBERTAAGRICULTURE, FOOD AND RURAL DEVELOPMENT
7000 113 STREET NW ROOM 200

EDMONTONAB T6H 5T6

Pleasetell me: Evaluation Date | |

Whichunitsdid you completethisyear?

Isthereanything elseyou would liketo seeincluded in the project materia ? Record
book?

Didyou enjoy theactivities?

Isthereany information you would liketo see added?

(over)
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Thank you for taking thetimeto provideuswith thisinformation.






Aberia

AGRICULTURE, FOOD AND
RURAL DEVELOPMENT

4-H Branch
2004












