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As chair of Alberta Agricultural Products Marketing Council (Marketing Council), I am 
pleased to present an overview of Marketing Council’s activities for the 2006 – 07 fiscal 
year.   
 
The working group structure continued to be an effective means for Marketing Council to 
conduct the government legislated regulatory reviews, to ensure Marketing Council 
remains aware of the issues relevant to each board and commission and to encourage 
productive communication.  
 
One of the tasks that Marketing Council embarked on this year is the Industry 
Governance Review.  This initiative started with the completion a review of the 
Marketing of Agricultural Products Act (MAPA), but it was soon recognized that MAPA 
is only one piece of effective industry governance.  The boards and commissions, and 
many other industry stakeholders (throughout the value-chain from producers to 
consumers) are involved in this process.  We anticipate that this will be an ongoing 
initiative and that implementation of potential new structures, models, roles or legislation 
will continue through to spring 2009. 
 
Doris Ludlage and Kenton Ziegler were appointed to Marketing Council in the spring of 
2006 to fill the vacancies after Denis Martin and Dean Hollingworth completed their 
second three-year term.  Michelle Follensbee also completed her term as the department’s 
representative on Marketing Council.  Dr. Cornelia Kreplin now joins Marketing Council 
as Alberta Agriculture and Food’s (AF) representative.  
 
Marketing Council also bid farewell to Brent McEwan and Tunde Vari when they were 
assigned to develop and implement a provincial traceability system in conjunction with 
the national traceability for agriculture.  Jackson Gardner and Sherry Wallbank were 
seconded by the Ministry’s economics and competitiveness division to assume the 
general manager and administrative coordinator positions respectively.  More staffing 
changes occurred in the latter half of the year.  Brad Fournier accepted a job with the 
Ministry of Innovation and Science and Freda Molenkamp-Oudman joined Marketing 
Council staff after working as the manager for the Agricultural Funding Consortium and 
the Alberta Agricultural Research Institute.  Marketing Council members and staff bid 
farewell to Len Fullen when he retired after more than 30 years of employment with 
Alberta Agriculture and Food.  Marketing Council’s newest staff member, 
Clinton Dobson, worked previously as a coordinating researcher in the economics and 
competitiveness division. 
 



 

- 2 - 

On behalf of Marketing Council, I would like to thank the Minister of Agriculture and 
Food for continuing to support Marketing Council and its boards and commissions.  Also, 
as chair, I would like to extend my sincere gratitude to Marketing Council members and 
staff for their work and dedication to the agriculture and agri-food industry in Alberta. 

 
Don Macyk 
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Established in 1965 by the Marketing 
of Agricultural Products Act 
(MAPA), the Alberta Agricultural 
Products Marketing Council 
(Marketing Council) is charged with 
facilitating the establishment and 
supervising the operations of 
agricultural marketing boards and 
commissions. 
 
Currently, there are 20 producer 
organizations under the Act. 
  

 The organizational chart below lists those 
groups and outlines their primary areas of 
responsibility.  Powers of the individual 
boards and commissions vary according to 
the needs of the commodity group it serves. 
 
Marketing Council also has a liaison role 
between the province and the National Farm 
Products Council (NFPC).  NFPC oversees 
the operations of Canadian agricultural 
agencies with national marketing plans. 
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Four working groups (Supply Managed, Specialty Production, Livestock and Crops) have 
been established to partner with all boards and commissions.  The working groups are 
made up of three Marketing Council members and two staff members.  One Marketing 
Council member champions each working group. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The purpose of the working group structure is to enable a core team to review and 
identify potential regulatory amendments, keep abreast of challenges and opportunities 
facing the industry, identify and discuss potential solutions to problems, and ensure clear 
and open communication between Marketing Council and the commodity organizations.   
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Don Macyk, chair, 
Reg Ference, vice chair 
Ken Jersch 
Klaas Slomp 
Doris Ludlage 
Kenton Ziegler 
Dr. Cornelia Kreplin, department representative 
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Jackson Gardner, general manager  
Mike Pearson, manager of corporate affairs 
Freda Molenkamp-Oudman, manager of projects and policy 
Clinton Dobson, manager of projects and policy 
Maryann Urbanowski, regulatory and corporate affairs officer 
Sherry Wallbank, council administrator 
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Marvin Moore 
Frank Spanbauer 
Harry Schudlo 
George Schoepp 
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We are a Council committed to a collaborative environment that encourages industry to 
set aggressive outcomes and resolve arising issues. 
 
We embrace a broad industry governance and leadership base. 
 
We enable and empower organizations that want to focus their efforts toward growing 
their business, industry and profitability along integrated producer and industry lines. 
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We facilitate the creation, development and implementation of frameworks that enable 
producer organizations as well as agriculture-based industry chains to pursue prosperous, 
sustainable and market responsive businesses. 
 

��
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To guide Marketing Council and its collective behaviors with clients and stakeholders, 
we believe people deserve respect. 
 
We believe in: 
�� Honest, open, upfront and ongoing communication. 
�� Being accountable. 
�� Building trust, teamwork, partnerships and enduring relationships.  
�� Creativity, innovative leadership and embracing change.  
 

	�����
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�� Advise the Minister on matters related to the establishment, operations and control of 

agricultural boards and commissions. 
�� Conduct plebiscites or votes on the establishment, amendment or termination of the 

Plan Regulation that governs boards and commissions. 
�� Review draft Plan Regulation submissions and determine if public hearings or 

meetings will be heard regarding the proposed governance structure. 
�� Supervise the operations of boards and commissions. 
�� Administer the regulations under the Marketing of Agricultural Products Act. 
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�� Enabling frameworks. 
�� Producer/industry organizations achieve prosperity, sustainability and market-

responsive outcomes. 
�� Broad corporate governance and leadership bases. 
�� Focused, innovative and strategic organizations. 
�� Industry-oriented development. 
�� Council viewed as a partner with industry. 
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Marketing Council developed strategic and operational plans in support of the Ministry’s 
goals to facilitate industry growth and strengthen rural communities.  The activities 
completed in the past year by Marketing Council were the outcome of focusing on six 
strategies: 
 
1. Create, develop and implement frameworks, e.g., legislative, governance, training. 
2. Enable producer/industry organizations to achieve prosperity, sustainability and 

market-responsive outcomes. 
3. Broaden corporate governance and leadership base. 
4. Foster, innovative and strategic organizations. 
5. Facilitate industry-oriented development. 
6. Establish partnerships with industry. 
 
��������	
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�� Completed regulatory reviews of the pork, and sheep and wool regulations. 
�� Amended the Egg Production and Marketing Regulation to increase the rate of lay 

factor to be consistent with the new rates determined by the national egg agency. 
�� Amended the Sugar Beet Marketing Plan Regulation to include acreage as a factor in 

the method for determining the number of delegates to be elected to represent each 
area.  The amendment recognizes that over the years the number of sugar beet 
producers have declined while the size of the farms has increased. 
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�� Continued the review of the Marketing of Agricultural Products Act. A meeting was 

held with the boards and commissions in March 2006 and an industry governance 
visioning session in November 2006 that included other industry stakeholders in 
addition to the boards and commissions.  After the November meeting, the industry 
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governance review expanded to involve discussions with a broad range of agriculture 
organizations to determine what legislative or organizational changes may be needed 
by the sector to be sustainable and competitive over the next 10 to 20 years.  As the 
review progressed, Marketing Council continued to gather feedback by consulting 
with the board of directors of each board and commission.  Other industry 
stakeholders included participants in research and development, Natural Resource 
Conservation Board, feed grains, Wild Rose Agricultural Producers, youth (next 
generation producers), processors and other commodity groups who are not currently 
governed under the Act.   

�� Continued work on proposed changes to the Operation of Boards and Commissions 
Regulation concerning audit and reporting requirements, and enabling boards and 
commissions to build contingency funds or invest a portion of their revenue with an 
expectation of return.  

�� Continued to discuss over-base quota allocation with the supply managed boards. 
�� Participated in dairy meetings at the provincial and Western Milk Pool level to review 

the current Alberta Fluid Milk Pricing Formula and alternative approaches to 
narrowing the gap between east-west pricing.  Having common Western Milk Pool 
plant metering policies and inhibitor testing protocols was also under discussion.   

�� Facilitated a strategic planning sessions for the Potato Growers of Alberta. 
�� Participated in Alberta Egg Producers’ committee meetings to develop a new policy 

for managing the production of eggs for specialty markets and hatching eggs entering 
the table market. 

�� Facilitated meetings with the processed vegetable industry for regulatory amendments 
concerning contract negotiations with the processor. 

�� Started reviews of the dairy, potato and sugar beet regulations. 
�� Marketing Council staff continued discussions with the four feather boards and 

Agriculture and Food’s food safety division regarding potential Salmonella Enteriditis 
(SE) prevalence studies, testing protocols, compensation and an insurance program. 

 
����������	
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�� Presently, two appeals are in process, one involving Alberta Turkey Producers and the 

other involving Alberta Sugar Beet Growers.  
 
�	�
�
������������������  
�� Marketing Council members and staff attended a training session provided by Meyers 

Norris Penny to enhance understanding of financial statements and monitoring 
financial performance of boards and commissions.  

�� Marketing Council contracted John T. Dinner Board Governance Services to deliver 
two board governance workshops. The workshops were held in Edmonton and 
Lethbridge and were well received by the 32 participants.  

�� One Marketing Council member attended a Strive board governance training 
workshop held by the Alberta Barley Commission. 
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Alberta Barley Commission 
200, 3601A-21 Street NE 
Calgary, AB  T2E 6T5 
Telephone: (403) 291-9111 
Fax: (403) 291-0190 
Email: abbarley@albertabarley.com 
Website: www.albertabarley.com 

 
 

 

Alberta Beef Producers 
320, 6715-8 Street NE 
Calgary, AB  T2E 7H7 
Telephone: (403) 275-4400 
Fax: (403) 274-0007 
Email: abpfeedback@albertabeef.org 
Website: www.albertabeef.org 
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Alberta Beekeepers 
#102, 11434-168 Street 
Edmonton, AB T5M 3T9 
Telephone: (780) 489-6949 
Fax: (780) 487-8640 
Email: gertie.adair@albertabeekeepers.org 
Website: http://www.albertabeekeepers.org 

 

 

Bison Producers of Alberta 
4603-61 Avenue 
Leduc, AB  T9E 7A4 
Telephone: (780) 986-4100 
Fax: (780) 980-7597 
Email: bisoncom@telusplanet.net 
Website: www.bisoncentre.com 

 

 

Alberta Canola Producers Commission 
170, 14315-118 Avenue 
Edmonton, AB  T5L 4S6 
Telephone: (780) 452-6487 
Fax: (780) 451-6933 
Email: acpc@canola.ab.ca 
Website: www.canola.ab.ca 
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Alberta Chicken Producers 
111, 4208-97 Street 
Edmonton, AB  T6E 5Z9 
Telephone: (780) 488-2125 
Fax: (780) 488-3570 
Email: abcp@chicken.ab.ca 
Website: www.chicken.ab.ca 

 
 

 

Alberta Egg Producers Board 
15, 1915-32 Avenue NE 
Calgary, AB  T2E 7C8 
Telephone: (403) 250-1197 
Fax: (403) 291-9216 
Email: info@eggs.ab.ca 
Website: www.eggs.ab.ca 

 

 

Alberta Elk Commission 
4603-61 Avenue 
Leduc, AB  T9E 7A4 
Telephone: (780) 980-7582 
Fax: (780) 980-7591 
Email: altaelk@telusplanet.net 
Website: www.albertaelk.com 

 
 

 

Alberta Hatching Egg Producers 
203, 9605-41 Avenue 
Edmonton, AB  T6E 5X7 
Telephone: (780) 434-8414 
Fax: (780) 434-9552 
Email: ahemb@telusplanet.net 
Website: none 

 

 

Alberta Milk 
1303 – 91 Street SW 
Edmonton, AB  T6X 1H1 
Telephone: (780) 453-5942 
Fax: (780) 455-2196 
Email: msouthwood@albertamilk.com 
Website: www.albertamilk.com 
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Alberta Peace Region Forage Seed Growers 
Box 6135 
Fort St. John, BC  V1J 4H6 
Telephone: (877) 630-2198 
Fax: (250) 630-2115 
Email: coordinator@peaceforageseed.ca 
Website: www.peaceforageseed.ca  
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Alberta Pork Producers Development Corporation 
4828-89 Street 
Edmonton, AB  T6E 5K1 
Telephone: (780) 474-8288 
Fax: (780) 479-5128 
Email: albertapork@albertapork.com 
Website: www.albertapork.com 

�

 

Alberta Pulse Growers Commission 
4301-50 Street 
Leduc, AB  T9E 7H3 
Telephone: (780) 986-9398 
Fax: (780) 986-2570 
Email: info@pulse.ab.ca 
Website: www.pulse.ab.ca 

�

 

Alberta Sheep & Wool Commission 
Agriculture Centre 
97 East Lake Ramp NE  
Airdrie, AB  T4A 0C3 
Telephone: (403) 948-8534 
Fax: (403) 912-1455 
Email: info@absheep.com 
Website: www.absheep.com 

 

Alberta Soft Wheat Producers Commission 
Box 875 
Lethbridge, AB  T1J 3Z8 
Telephone: (403) 380-4189 
Fax: (403) 380-4189 
Email: aswp@telusplanet.net 
Website: none 

�

 

Alberta Sugar Beet Growers 
4900-50 Street 
Taber, AB  T1G 1T3 
Telephone: (403) 223-1110 
Fax: (403) 223-1022 
Email: sugarmb@telusplanet.net 
Website: www.absugar.ab.ca 

 
 

 

Alberta Turkey Producers 
4828-89 Street 
Edmonton, AB  T6E 5K1 
Telephone: (780) 465-5755 
Fax: (780) 465-5528 
Email: info@abturkey.ab.ca 
Website: www.albertaturkey.com 
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Alberta Vegetable Growers (Processing)  
5217-50 Avenue 
Taber, AB  T1G 1V3 
Telephone: (403) 223-4242 
Fax: (403) 223-3130 
Email: avgp@telusplanet.net 
Website: none 

 

Alberta Winter Wheat Producers Commission 
RR8-36-11 
Lethbridge, AB  T1J 4P4 
Telephone: (403) 328-0059 
Fax: (403) 380-3889 
Email: winterwheat@connectcomm.ca 
Website: none 

 
 

 

Potato Growers of Alberta 
6008-46 Avenue 
Taber, AB  T1G 2B1 
Telephone: (403) 223-2262 
Fax: (403) 223-2268 
Email: pga@albertapotatoes.ca 
Website: www.albertapotatoes.ca 

 
 
 
 
 
 
 
 
 
 
 
For more information contact: 
 
Agricultural Products Marketing Council 
#305, J.G. O’Donoghue Building 
7000-113 Street 
Edmonton, Alberta, Canada  T6H 5T6 
 
Telephone: (780) 427-2164 
Fax: (780) 422-9690 
E-mail:  jackson.gardner@gov.ab.ca 
 
Website:   www.agric.gov.ab.ca/marketing_council 
 
 


