Ag Tourism: Tools for Tracking
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“A survey done by organizers of a major food event at Minter Gardens helped them to address
their advertising needs. Upon surveying the attendees with a simple four-question form upon
exiting, the organizers were able to determine that most of the visitors came from within a 30-
min drive of the event. However most of the advertising dollars had been spent on trying to
reach the audience in the city of Vancouver (about 1.5hours away). With that information the
advertising budget was reorganized for the following season to get more information out to the
immediate area.” - Marketing on the Edge, A Marketing Guide for Progressive Farmers
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How and What to Track

‘Viewership’ & ‘Listenership’ : Media Coverage - What it Means
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Why it is important:

' ' - C >CCB



B. Tool — Tracking For Media Coverage (example)
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Table 1: Tracking For Media Coverage

Time Period/Year: Recorder:

Event:
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How and What to Track

Print Piece Distribution — What it Means?
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Why it is important:

Things to think about:
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C. Tool — Tracking For Print Distribution Effectiveness (example)
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Table 1: Tracking For Print Distribution Effectiveness

Time Period/Year: Recorder: Event:
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How and What to Track

Signage/Banner Views — What it Means?
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C. Tool — Tracking For Signage Views (example)

Time Period/Year: Recorder: Event:
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Table 1: Tracking For Signage Views

Time Period/Year: Recorder: Event:
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How and What to Track

Sponsor Visibility — What it Means?
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A. Tool — Tracking For Sponsor Visibility (example)

Time Period/Year: Recorder: Event:
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Table 1: Tracking For Sponsor Visibility

Time Period/Year: Recorder: Event:
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D. Tool — Sponsor Levels/Recognition For Driving Event (Example)

Platinum | Gold Silver | Bronze | Patron | Supporting | Friends
$10 000 | $5000 | $2500 | $1000 | $500 $250 $100
. X
Your decal displayed on
draw box and ballot entry
Largest logo on event X
signage and print pieces
2 |argest logo on event X
signage and print pieces
X X X X X X X
Logo/name appears on
website
X
Largest logo space on
driving map/brochure
2nd Jargest logo space on X
driving map/brochure
) § X X X X X X
Logo recognition on driving
map/brochure
- X X X X X X X
Recognition in other event
print piece
Listing on Posters X X X X X
Participation in media launch X X X X X
Discount on ads in flyer, X X X X X
guide
Mention in Press release X X X X X X X
Letter to your local operators X X X X X X X
on your contribution and
support
Logo on banner/invites to X X
Regional Cuisine Dinner
20 Free Passes Donated X
to Sponsor
10 Free Passes Donated X
to Sponsor
5 Free Passes Donated X
to Sponsor
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How and What to Track

Donation Value — What it Means?
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C. Tool — Tracking For Donation Value (example)
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Table 2: Tracking For Donation Value

Time Period/Year:

Recorder:

Event:
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How and What to Track

Visitors — What it Means?

Why it is important:
= C
L

Things to think about:

' ' - C >CCB

)5

1B



Tool C — Tracking For Visitors at an Individual Event Site (example)

Time Period/Year: Recorder: Site Event:
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Table 1: Tracking For Visitors at an Individual Event Site

Time Period/Year: Recorder: Site Event:
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How and What to Track

Ag Tourism Visitor Survey — What it Means?
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o Demographics
o Psychographics
o Service quality
o Economic impact.

Why it is important:
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e Tracking expenditures

%
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: If you want to calculate the full-fledged
o ! promotional event’s economic impact, see guide
o 1 K value-added lines and questionnaires at Alberta
o ( pricing Economic Development:
o 5 logistical details htp://www.alberta-
canada.com/statpub/tourismResea
rch/economiclmpacts.cfm
The ‘'HOW’ to:
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ALL COMPLETED SURVEYS WITH NAMES WILL BE ENTERED FOR A DRAW

Visitor Evaluation Form
Name of Operation
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A

Multi-Site Event Evaluation Form
Name of Event

(VISITORS PLEASE COMPLETE THIS FORM ONLY ONCE AT THE END OF YOUR DAY)

% AMMMMMMMMMMMMM- 3 " 5 MMMMMMMMMMMMMMMMMMM

/" #
Just for the day MMM One nightMMMM ~ Two nights __ Three or more nights MM

/ LA}

Male: = OMMM IC<IAMMM IB<2MMM >HCFDMMM F2<DOMMM 2C<H?MM  H?SMMM
Female: = OMMM IC<IA MMM 1B<>?MMM >HCFDMMM F2<DOMMM 2C<H?MM  H2SMMM
/ £ MMM 3 MMM
/ ! !

S MMM 3 MMM T ) MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
% )
MM 6 % AMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MM 6 % EMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MM % C % % EMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MM % " AMMVIVIVIVIVIVIVIVIVIVMMMMMMMMMMMMMMMMMMMMMMMMM
MM % . AMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MM 3 % 3 EMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MM C K % K AMMMMMMMMMMMMMMMMMMMMVVIVIVVVIVIVMMMMMM
MM — % - . EMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MM 6 O 2 AMMMMMMMMMMMMMMMMMMMMMMVVVIVIVVIVIVVVIVIVMMMMMMMM
/ LA} LA} #
$

% AMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MMMMMMMMMMMMMMMIVIVIVIVIVVMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MMMMMMMMMMMMMMVIVIVIVVIVVIMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
% # MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM

MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM
MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM

ALL COMPLETED SURVEYS WITH NAMES WILL BE ENTERED FOR A DOOR PRIZE
3  #MMMMMMMMMMMMMMMMMMMMMMMMM 3 #MMMMMMMMMMMMMMMMMMMMM
MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM

C >CCB



How and What to Track

Host Evaluation Form -

A. Rationale
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Host Evaluation Report
Ag Tourism Event
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