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Unit Eighteen

Beef Marketing

Roll Call What do you think of whenyou hear theword “ marketing” ?

Options For Therearemany different methodsfor marketing beef cattlein Canada. Theonewhichis
Marketin g best for youwill depend onyour individual operation, theloca market, your available
Beef Cattle timeand your knowledge of the markets.

Public Auction

Traditionally, most feeder cattle are marketed at the public auction. Slaughter cattlemay
also be sold thisway.

Before you ship your cattleto market, you should know
*  cogsof sdling (transportation, commission, handling)
»  conditionsof sale
e yourexpectedreturn

»  characteristicsof theauction mart (days most buyersbuy, whenlarge
producerssell, and soon.).

You should deliver the cattle the evening beforethe sale. You canlearn moreand do
some public relationswork if youwatch your cattle sell the next day.

Sdlling thisway exposesyour cattleto many potential buyers. Themarket isoftenlocal
and your transportation costswill below. However, you are at the mercy of the market.
Your priceisnot guaranteed and will be determined by the buyersbidding at thetime
your cattleare sold.

Termina markets, such asthe public stockyards, also auction cattle. Thecattleare
usudly sold through commission firms, whilethe stockyardsprovide the services. These
marketsare not as popul ar asthey have beeninthepast. Today, smaller producers
prefer to market their cattlelocally and larger producersare making marketing
arrangementsinvolving lessrisk.

Direct To Packing Plants

If you market largelotsof cattle, selling direct to the packersmay work well for you. 1t
requiresthat you know the marketsand current prices so you can negotiateafair price.
Itisimportant you understand the conditionsof thebid

* liveweightorralgrade
*  hotorcoldweight

» freghtincludedor extra
o timelimits
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Sdlling cattledirect to the packersavoidsthe pricerisk of theauction mart. The
disadvantageisthat your cattleareviewed by only alimited number of potential buyers.

Railgrade isbecoming morepopular. It providesincentivesfor producerstoraiseand
market high yielding cattle. Producersare paid for exactly theamount and value of meat
based on hot dressed weight and grade.

Order Buyers may becommissioned by firmsto buy largelotsof cattle. Thebuyer
specifiesthetypeof cattle, price, frequency of purchase, timeof delivery, etc. Thebuyer
then purchases cattletofill theorders.

Private Sale

Many small producersarrangethe saleof cattlethemselves. Word of mouth or local
newspaper advertisements make potential buyersaware of thelivestock for sale. Local
butchersor daughter houses accept and preparethe animalsfor the buyers.

Marketing Aids

The use of marketing aidsin western Canadaislimited, but isexpanding. Using video
auctionsand computersto move cattle through auctions and packing plantsmeansthat
cattle can be seen by more potential buyers.

Taking A Look

How do you sdll thedaughter cattle on your (or aneighbour’s) farm?

What other optionsarethere? Would they work?

Rail or Live Asabeef producer, your goal isto receivethe most overall profit for your beef product.

Your decisionto sell your market ready animal liveor ontherail dependsonyour
knowledge of themarket, your preferences, local conditionsand price.

To makeyour decision, you need to look at the costsinvolved. Keep in mind that these
will changewithtime. Thesituation best for today may not bethe best next month.

Let’slook at how we can compareliveandrail. Inthiscase, itisto our advantageto sell
ontherall.
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Live Rail
Weight 500kg
Weight Carcass 290kg
Price $1.78/kg $3.18/kg
Grossvalue $890.00 $922.20

L ess Per Head

Additiona Trucking $6.00
Phoneand Misc. $2.00
Shrink (at 2%) $17.80

Final Return $872.20 $914.20

Railgrade markets are based on stable characteristics of the carcassincluding weight, fat
cover, meat characteristicsand sex. Thevisual characteristics such ascolour, breed and
appearance do not affect therailgrade.

Shrink, or theloss of weight from feedlot to market, can causealiveanimal tolosetwoto
four percent inweight, and even morewithlonger hauls. Generdly, the carcassyield will
not be affected until theanimal isseverely stressed, such asbeing without water for over
18 hours.

Dressing percentageistheratio of carcassweight to liveweight. A typical dressing
percentageis58%. Ananima with ahigher dressing percentagewill beworth moreon
therail than onewith alow dressing percentage.

A formulato usefor estimatingrail priceor livepriceis.

Rail price = livepricer -+  dressing%
(@pprox)
Eg. $1.40 = $0.81 - 058

Over time, therail price may be above or bel ow the estimated val ue produced by the
formula. If therall priceislower than what you would expect using theformula, then
sdling viathelivemarket would be more profitable.

Where might you find out the current pricesbeing paid for beef animals- liveor onthe
ral?
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Finding Out Sell liveor ontherail - which would be abetter choicefor you today? (Hint - do
The Prices caculaionssimilar toabove.)
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Activity: Let’s Market
@(Z ' j’ Inthe puzzle below, find asmany beef marketing related wordsasyou can. | found 14
%’iﬂ words- how many canyou find?
S T N A L B U
S R B B B R A I
R A B E C | R P I
E N C H O | C E V
Y S C | L B U P E
U P R I v A T E L
B O K N | R H S L
D R E S S I N G E
B T C A cC A S S
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Unit Nineteen

The Beef Industry Today

Roll Call

Nameaperson whoisinvolved in the beef industry.

Factors
Affecting Our
Beef Industry
Today

Factors Affecting Our Beef Industry Today

Asagroup, definethetermsin the crossword puzzle below. Come up with asmany ideas
asyou can about how these things can have an effect on the way we produce our beef
herein Canada.
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From
Yesterday
to Today

From Yesterday to Today

Our beef industry haschanged agreat deal inthelast 25 years. Today itisvery different.
What things have caused it to change?

With time, our needs, tastesand preferences have changed. The beef industry has
responded to these changes by changing thetype of product it produces.

Ineach of thefollowing pairsof diagrams, explain how theindustry haschangedinthelast

25 years.
From To
Large, exotic steer Moderate sized crossbred steers
Small cow/cdf herd Larger cow/calf herd
Larger steak Moderate or small sized steak

Homefinished steers

Custom feedlot
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Consumer
Demand -
Food For
Thought

Consumer Demand — Food For Thought

What areyour thoughts on how consumer demand affectsthe beef industry?

What isit that affects consumer demand?

How do you think the average consumer perceives beef?

Wewant our consumer to percelve beef aseconomical, healthy, nutritiousand
ecologicaly sound. Why isitimportant to us, ascattle producers, to understand this?

International tradeisimportant and vital for the Canadian beef industry. How can disease
outbreaksinfluencetrade and the economicsof the Canadian cattleindustry?

Anima rightsactivistsareinfluencing how welook at our own beef industry. What are
some practicesthat areunder review?
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Unit Twenty
Alberta4-H Law
L earning about Animal Welfare

Roll Call

Name some concernsthe public may have about thewelfare of your project animal.

The Care
of Our Animals

Responsible anima welfareiswhen ananimal’ sindividua needsaremet for feed, water,
shelter and hedlth. It soincludesthe ability to expressitsnatura behavior. And of
course, theanima must befreefrom undue pain and suffering. Aslivestock producerswe
takeprideinthefact that webelievein animal welfarebecauseitistheright thingtodo
andwechosetodoit. Itisgood for theanimals, good for the producer and good for the
industry. Itisnot just becauseit’sthelaw or the publictellsuswe haveto.Unfortunately,
not al livestock ownerssharethesefedlingsof responsbility and for thisreason, we have
aprovincia law that protectsour livestock.

TheAlbertaAnimal ProtectionAct states” If you own ananimal or arein chargeof an
animal, you cannot causeitto bein distressor permitittoremainindistress.” Ananimal is
indigtressif it:

a doesnot have adequatefood, water, care or shelter,

b isinjured, sick,inpainor suffering, or

c isabusedor neglected.

Any person found guilty under ALBERTA' SANIMAL PROTECTIONACT can befined
up to $20,000. A judge can also order aspecia term or conditions upon anyone
convicted (example: ajudge could prohibit aconvicted person from owning animalsfor a
set period of time). What thislaw doesislegally protect theanima sand allows usto deal
with those who have chosen not to abide by the standardswe have set asan industry.
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How do we Examining how wecarefor our animalsisimportant. First, letsreview the* Five Freedoms.
ca.re for our TheFiveFreedoms. ..
animals?

Aslivestock producerswe havetheresponsbility of providing our livestock with thesefive
freedoms.

1 Freedomfromthirst, hunger and malnutrition by ready accessto fresh water and
adiettomaintainfull healthand vigor.

2 Freedomfromdiscomfort by providing asuitableenvironment including shelter and
acomfortableresting area.

3 Freedomfrom pain, injury and disease by prevention or rapid diagnosisand
treatment.

4 Freedomto expressnormal behavior by providing sufficient space, proper
facilitiesand company of theanima’sownkind.

5 Freedomfromfear and distressby ensuring conditionsthat avoid mental suffering.

Inorder for the Five Freedomsto be effectivewe must first understand the exact needs of
our animals. Inan effort to assist producersin thisarea, the Canadian Agri-Food Research
Council (CARC) hasdevel oped the Recommended Codes of Practiceto provide
producerswith guidelinesfor the acceptabl e standards of carefor their animals. Inthese
booklets devel oped by thelivestock industry, scientistsand veterinarians, the CARC have
provided recommendationsfor housing, feeding, transportation and general care of each of
thelivestock commodities.

-l

@%g - establish the guidelinesyou need to achieve the Five Freedomsfor your livestock project.

Activity 1 Obtain acopy of the Codes of Practice (http://www.carc-crac.calenglish/
(7 & n codes of practice/) specifictoyour livestock project. Usethe Codesof Practiceto

Aslivestock producersweareall membersof theagricultural industry and areresponsible
not only for the care of our own animals, but thewelfareof all animals. Itisuptousas
individualsto hel p spread theword on responsibleanimal care. Hereareafew tipson how
you can spread the message and beresponsible.

» Talk toothersabout proper care and help other youth learn correct care and
handling of their project animals.

» Lead by exampleby caringfor your animasand practicing low stresshandling
methods. Younger memberswill learn by example, so set agood one.

* Observeotherscaringfor their animalsand express concern whenincorrect careis
given. Weadll haveastakein promoting the proper care of animalsby all producers.
If youfeel ananimd isinjeopardy, phonetheAlbertaFarm Anima Care (AFAC)
ALERT Lineto report your concerns 1(800)506-CARE (2273). We must not
tolerateanimal abusers.

» Help othersfind thefacts. Sometimeswhen peopledon’t understand anissue, they
develop their own answers, evenif they arenot really informed. As4-H members,
you can to help provide peoplewith correct information about animal careissues
and the benefitsof production agriculture.
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AWolfin Sheep’sClothing

What’sin aName? By Susan Church
Reprinted from Alberta Farm Animal Carelnsights

A new animal rights group presented itself to the Canadian livestock industry at a
recent meeting in Ottawa: the Canadian Farm Animal Coalition.

Made up of the Winnipeg and Vancouver Humane Societies and Animal Alliance of
Canada, this new coalition is opposed to the Codes of Practice (for the care and
handling of livestock species), all sow stalls, egg laying cage systems and more.
These three groups are not members of the Canadian Federation of Humane
Societies (CFHS), a group that we would call a *traditional animal welfare
organization’, -one that is ready to work with industry, not against it.

The public will be mislead by this new ‘ Coalition’, just because of its name.

How do you know when a legitimate humane society, like the Calgary Humane
Society, that has a companion animal shelter and enforces the Animal Protection
Act, -is not an animal rights advocate like the Vancouver Humane Society, that
doesn’t have shelters or legitimate enforcement constables?

How do you know when a legitimate livestock industry group, like the Alberta Farm
Animal Care Association and Animal Agriculture Alliance in the USis not an animal
rights group like the Animal Alliance of Canada and the Canadian Farm Animal
Coalition?

Not by its name. You must dig deeper.

é;ctivity 2

'=.L"

Sart Digging

L ook up thewebsites of thefollowing organizations, select three of the sites, and seeif
you canfind theanswersto thefollowing questions.

. When werethey founded and what isthe history of their organization?

. What istheir mission and do they provide amission statement?

. What aretheir sourcesfor funding?

. What programs, activities, publications, etc. doesthe organization oversee?

. Makenote of the photosand illustrations exhibited onthewebsite.
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AlbertaS.P.C.A.
10806-124 St
Edmonton, AB T5M OH3
(780) 447-3600

www.al bertaspca.org

AlbertaFarmAnima Care
Cambrian PO. Box 75028
Calgary,ABT2K 6J8
(403) 777-0445
www.afac.ab.ca

Anima Allianceof Canada
Suite 101, 221 Broadview Ave
Toronto, ON M4M 2G3

(416) 462-9541
www.animasdlianceca

Canadiansfor the Ethical Treatment of Food Animals
PO. Box 18024

2225 \West 41 Ave

Vancouver, BCV6M 4L.3

(604) 261-3801

www.cetfa.com

Canadian Federation of Humane Societies
102-30 Concourse Gate

Ottawa, ON K2E 7V7

(613) 224-8072

www.cfhs.ca

Humane Society of Canada
#806-374 Bay St

Toronto, ON M5H 2R7
1-800-641-KIND
WWW.humanesoci ety.com

World Society for the Protection of Animals
90 Eglington Ave East, Suite 960

Toronto, ON M4P2Y 3

www.wspa.ca

Canadian Codlitionfor FarmAnimals

213 - 33 Hazelton Avenue

Toronto, Ontario M5R 2E3
(604)266-9749 1-888-303-2232
www.humanefood.ca
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Power of Knowledgeand Education of Animal Cruelty
P.O.Box 265, 4609 Kingsway

Burnaby, British ColumbiaVV5H 4L.3
WwWW.geocities.com/pookcrigp/contact.html

After gathering thisinformation, examineit critically. Review theinformation you gathered,
then answer thefollowing questions.

What statementsof fact did you find? Which statements misrepresented thefactsto
cause peopleto react emotionally instead of logically?Which type of statements
weretheremoreof?

Whoistheintended audience of thismaterial ?

Istheorganizationinterested inanimal welfareor animal rights?List specific
examplesto support your interpretation.

Sharewhat you havefound with other members!

Where Our
Opinions
Come From

Wherewelive, what we hear and what we experience affect theway we see and interpret
thethingsaround us. Most Canadiansnow livein citiesso fewer peoplearefamiliar with
agricultureor know how their food isproduced. Asrura Canadians, most of usare
brought up with the knowledge of how our food is produced and how to meet the needs
of our livestock. Thisdemographic differenceiswhat ismost often responsiblefor the
difference of opinionson livestock production. Hereareafew examplesof how thiscan
producetwo different viewpoints.

Urban - To many urban residents, an animal isapet. To some, food animalsmay
beviewed aspets.

Rura - Toafarmer, an anima may beapet for awhile, but it isalso being raised
for our food supply. To afarmer, dogsand cats are pets, thelivestock are being
raised for our food supply.
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Rura - A horse may be something they enjoy riding, but it isalso animportant and
useful tool for working with cattle. Some horse ownersmay usethem mainly for
recregtion.

Urban - Horsesmay be viewed as something that belongsin thewild or asapet.

Understanding how and why people devel op opinionsthat aredifferent from our own can
help usto better understand our own opinions. When we understand how our background
affectshow we seetheworld around us, we can better understand what makesthe views
onanima welfaresodiverse. Theanimal activist movement isbased on arange of ideason
what our relationship with animalsshould belike. Different people have different views,
from extremes on either end to amore moderate middle of the road approach.

(7 ACt vity 3 Thefollowing areexamplesof thedifferent viewsthat people have about our interaction

X &7 withanimals
" 1 Animalsshould not beforced towork or producefor our benefitin any way.
2 Animasareherefor our use, but we must be responsi ble with them to produce as
muchaspossible.
3 Everybody should berequired to treat each animal askindly aspossiblefor the
good of theanimal.
4 Animasareherefor our useand abuse.
5 Animdshaverightsjust ashumansdo.
6 Wearehereto enforcethelawsand regulations made by our lawmakers.
Animal Issue Spectrum
AnideWeIfare Animd Rights
|
Animd Animd Animd Animd Animd Animd
Exploitation Use Protection Concern Rights Liberation
(Human focus) (Societal focus) (Animal focus)

lowa State University Extension, 1991

Thechart showstherange of ideasrelated to animal issues. Wheredo you think the six
ideasabovefit?Fill inthenumber of theideain thebox under the heading you think it
matches.
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(7 Activity 4 Wheredo you stand?

< Having explored different viewpoints, it isnow timefor you to find out whereyou stand

o
%2-* ontheseissues. Circleyour response. Thereareno right or wrong answers.

b }

SA =dtrongly agree A=agree U =undecided D =disagree SD =strongly disagree

Animalsshould betreated ashumanely aspossible.
A A u D SO
Animalshavethesamerightsashumans.

A A u D SO
Animalshave the same needsashumans.

A A u D SO

Animalscan be used for their productsand by-productsaslong asthey aretreated
humandy throughout their lifespan.

SA° A U D <D
Animalsshould not be used for human consumption or products.
SA° A U D <D

Chickensraised for eggs should not be housed in cages, but rather run freely about the
farm.

A A u D SO

Elk by-productsareuseful for humans.

A A u D SO

Beef cattle need to be branded.

A A u D SO

Organically-farmed animasare hedlthier than ‘regularly’ farmed animals.
A A u D SO

Veterinary practicesarefor the benefit of farmanimals.

A A u D SO

Sheep benefit from having their wool sheared.

A A u D SO

Horse PMU (pregnant mareurine) farmsprovide useful productsfor humans.

A A U D SD
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Dairy cattleare solely milk machinesthat spendtheir livesinsdebarns.
A A u D SD
Cattleinfeedlotsare overcrowded.
A A u D SD
Farmanimals, beit birdsor livestock, suffer needlessy in their degth.
A A u D SD
Farm animalsneed humanstolook after them.
A A u D SD
Livestock should be sedated and recel ve pain management when they are dehorned.
A A u D SD
Sow pens causethe sow and piglets much discomfort.
A A u D SD
Biotechnol ogy, or genetic research with animals, providesno benefit for humansor animals.
A A u D SD
Beak trimming and tail docking areinhumane practices.
A A u D SD
Canadian farmersmake good choicesregarding thewell-being of their farmanimals.
A A u D SD
Bison should be domesticated and farmed for their meat and byproducts.
A A u D SD

Turkeysand chickensraised for meat are unduly stressed when they are collected for
daughter.

A A u D SD
Thefast-food industry should put restrictionson theway farmersraisetheir animals.
A A u D SD
Itisacceptableto pay morefor meat and animal productsthat areraised humanely.
A A u D SD

Haveadiscussionwith fellow 4-H memberson the answersthe group have come up with.
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(FActiVity 5 What wedowith Animals

g
W =

i Usethefollowing | ettersto mark the practicesdoneto different types of animal groups.
=

A =Always O =Occasionaly N =Never

Humans | Pets Lab Wildlife Food Your
Animals Animals Project
Animal

Perform
urgery

Cage

Experiment

Vaccinate

Control diet

Provide
birth control

Groom

Provide
atificd
environment

Usefor
entertainment

Ea

How wereyour answerssimilar or different?

Food animalsand humans. Why?

Petsand your project animal. Why?

Your project animal and other food animals.

Having compl eted thesetwo exercises, you should have abetter ideaof your personal
views. Turn back to the spectrum on page 20-2. Circlethe section whereyour viewson
interactionswith animal sfit.



20-10 Level Two 4-H Beef Project -Alberta 4-H Law

(?Activity 6 Why We Do What We Do
(‘7;.2._"’
S

it & Thereare somethingsthat we do as4-Hersthat concern peoplewho object to animal
%@ agriculture. Therefore, itisimportant to know what these practicesare and why wedo
them so we can better explain our practicesto the public.

Why we do what we do

Ontheleftisalist of thingsthat wedo with our animal sthat many peoplefind cruel and
unnecessary. Match these practiceswith the appropriate explanation for what we do.

*  Toenhance handling practices, for the safety

of theanimalsand the producer, and, or to
avoid complicationslater on.

Castration.* Tomoveanimalsto afreshfood supply to
Brandingand, prevent over-grazing and soil erosion, or to
or tattooing. * dedliver theanimalsto regul ated and inspected
processing plants.
Eat meat.*
Tolearn about proper handling and training of
Feedgrainto our animals, understanding their behavior and
livestock instead cel ebrating our accomplishments.

of garving people. *
Transport animals. *

Confineanimasin

Domestic animasconvert grassesinto human
nutrition that would otherwise not be
available. Meat providesimportant proteins.

pensor cages.* Permanent i dentification and theft deterrent.
Removehorms Not currently shown to beexcessively painful.
(cattle, bison) To better providefor their individual or group
tai Is_Sheep, pigs), environmental and physical needs. Toenable
or trimbeaks closemonitoring of their individual health.
(egglayinghens).*

. Thequality of most feed grainsisinadequate

Trainand show for human consumption.
our animals*

To prevent aggressive behavior and enhance
the handling of theanimal. To control the
breeding of the animal sand to enhancethe
efficiency of feed animals.
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How would you explainthethingswedo at livestock shows?

Which practicesmay appear abusive or inappropriateto the non-agricultural public?

Consider theuse of handling tools such aswhips, twitches, prods, show sticks, and
grooming methods such asclipping and gluing which ater theanima’sappearance. How
might these toolsor grooming methods beinterpreted by spectators?

Standing Up

for YO ur 4-H and 4-H projects have been attacked on the basis of animal rightsideas. The

Position showing or judging of animalsat achievement daysand fairshave been thefocusof animal
rightsactivists. Any livestock show or exhibit isatimewhen many people- somewith no
experienceor knowledge of agriculture- will view your 4-H animals.

Asa4-H member, you represent theagricultural industry at theshow. Itis
important that you provideyour animal with good care and adequate comfort, and follow
proper animal careat all times. Theseeventsarean important and useful way of informing
thegenera public about our commitment to animal care.

You can be apro-activeforcein educating the public about livestock production. If you
adhereto the creed of the 4-H stockkeeper and the Five Freedoms, are excited about
your project, and are confident that you are doing what isright you can successfully
deliver themessage.

Herearesometipsfor speakingwith thepublic:

» Becourteous. Never consider aquestionto besilly or stupid. Usetheir interest as
an opportunity to show prideinyourself and your 4-H project. Tell them how you
carefor your animalsand why you areraising them. Explain to them what you are
learning about livestock production and hel ptoinformtheir curiosity.

» Bepositiveand enthusiastic about your project. Show prideinyoursdf and your
project by taking good care of your animasand by sharing your learning
experiences.

»  Answer questionshonestly. Useyour own experiencesto help explain your
position. If youdon't feel comfortableanswering acertain question - don’'t. Find
your leader, parent, or adesignated officia to help you answer it.
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= Don't havea“kick-butt” attitude. Arguing with peoplewho havedifferent views
fromyou will not get them to changetheir minds, just asthey won't get youto
changeyours. Thegoa isnot to make otherschangetheir view, rather, itisto
present our good imageto the public. Inturn, thispositiveimagemay helpto
changether opinion of our industry.

(?Agctivities 7

n@ﬂ‘ What would you say?

@%;ﬂ Answer these questionsasif you were being asked by acompl ete stranger at alivestock
show. Makesureyour explanationsarewell informed and speak from your experience.

1.  Whatdoesanima welfaremeantoyou?

2. Why doyou support animal agriculture?

3. Whyisthewell-being of your project animal important to you?

4.  What doyou doto ensurethat your animal iswell cared for?
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5. Areyougoingtosdlyour anima? Isn'tthat cruel?

Responsibility

Part of practicing good animal welfareisnot just looking out for theanimalsin our care,
but looking out for thewelfare of al animals. When we seeanimal sthat arenot having
their needs met or that are subjected to abuse and/or neglect itisour responsibility to
make surethe animalsreceivethe proper carethey need. AlbertaFarm Animal Carehas
established ahot lineyou can call to report any cases of animal neglect or abuse, or when
you fedl you cannot meet the needsof your animals. TheALERT linewasestablished to
allow producersto help producersensureresponsibleanimal care. 1-800-506-CARE

(2273).
Thank You AlbertaFarmAnimal
to Our gglmb”az::;’)o' 8%256%@8 In 1993, Alberta'smgjor livestock groupsformed the
Sponsor gary, Aloerta AlbertaFarm Animal CareAssociation. AFAC's

(403)932-8050
email: info@afac.ab.ca

www.afac.ab.ca
I T he

livestock
AFAC =

WorKin
ALBERTA FARM (ot

ANIMAL CARE responsible
I onimal care.

goal is to improve animal handling and promote
responsible animal care. As part of their mandate,
AFAC engagesin discussion with the public about
today’slivestock production; monitorsand participates
inissuesand legidation that affect animal careand
encourageresearch relevant toanimal care.
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Beef Project
Evaluation

Your input isaval uable asset to the 4-H program!

Asyou go through the proj ect year, make your commentsand suggestions about the
project onthisform. When your project iscompleted, mail thisformto us. Wewant to
hear fromyou!

Beef Project Evauation

4-H BRANCH

ALBERTAAGRICULTURE, FOOD AND RURAL DEVELOPMENT
7000 113 STREET NW ROOM 200

EDMONTONAB T6H 5T6

Pleasetell me: Evaluation Date | |

Which unitsdid you completethisyear?

Isthereanything elseyou would liketo seeincluded in the project material ? Record
book?

Didyou enjoy theactivities?

Isthere any information you would liketo see added?

(over)
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Thank you for taking thetimeto provide uswith thisinformation.






Aberia

AGRICULTURE, FOOD AND
RURAL DEVELOPMENT
4-H Branch

2004



