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Unit Seventeen

The Beef Carcass

Roll Call

Name abeef cut.

Therearemorethan 25 different cuts of beef. Try to come up with an obscure one.
L eave themore obvious cutsfor theyounger members.

Welcometo oneof themost interesting topicsin beef production. By thispoint inyour 4-
H career, youwill have acquired agreat deal of knowledge about the beef animal. We
challengeyou to put theseideastogether asyou find out more about the beef carcass.

The Consumer

Today, beef producersface many different issues. Identify someof the current issuesby
fillingintheblanksbelow. Each of themissingwordsa sofitsinto the appropriate spot on
the crossword.
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Some peopl e believe beef cattle producelarge amounts of (10),a
harmful gas.
The consumer wantsbeef whichis (7) and wholesome.
Cattleare often blamed for being (3) convertersof food energy.
Some consumerswill pay apremium pricefor (13)
beef whichis marketed aschemical free. Thishas (4) producersup

inarms.
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(2) content of foodsisacommon health concern. Many people
believe beef containshighlevels.

Beef isagood source of the necessary mineral (6).
Growth

(5) areresponsiblefor much consumer concern about the
(9) of thefood consumed.

Animal (12) groupsare concerned about the treatment of domestic
animas

TheCattle (12) isabeef promotiona and marketing organization.
The (8) isour main target for beef promotion.

The power and influence of the consumer should not be underestimated. Cattle production
must be responsiveto thedesiresof the consumer.

Activities:
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1. Consumer perceptionsassoci ated with theissues mentioned above are not favourable
toward beef production. Why? What can you do asabeef producer to enhancethe
image of your product?

2. Dedgnanactivity smilar totheoneabovefor al membersinyour club. Shareitwith
the other members.

More Issues
Affecting
Beef
Producers

Think about thefollowing statements. Decidewhether you agree or disagreewith each of
them.

1.  Growthenhancing hormonesusedin beef production affect the quality and safety of
themest.

2. Cattleareharming our environment through their production of methanegas.

3. Canadian and North American cattleare partly responsiblefor destroying therain
forestsof theworld.

ﬁ@ctivity:

By
i EI‘-:a

)

Select one of the statements above and dig deeper. Think about how serious, if any, an
effect thisishaving on the beef producersin Canadaor your loca area. Why would
peoplesay suchthings? Isthereany truthtoit? You may want to hold adebatein your
club over oneof theseissues.

Changes to
Canada’s

Beef Grading

System

Beef carcassgrading in Canadais performed by afederally employed beef grader. Before
assigning the carcassagrade, he/she eval uatesthe maturity, muscling, meat colour and fat
thickness, colour and distribution.

The CanadaAgricultural ProductsAct isresponsiblefor establishing nationa standardsand
gradesfor agricultural products. A committee made up of government and industry
representativesworkstogether to devel op the Beef Carcass Grading Regulationswhich
establish the characteristics of each grade of beef.
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Recent changesto the beef grading system wereimplementedinApril 1992. These
changesweremadein an attempt toimprovetheability of thegrading systemto predict
theeating quality or palatability of beef.

ThegradesCanadaGradeA1, A2 and A3 will now befurther identified according to the
amount of marbling.

Marbling, the presence of small fat depositswithin themuscle or meet, improvesthe
eating qudity of that meat. GradeA will havetrace amountsof marbling, AA will have
dight amounts, and AAA will havemoremarbling.

In order to provide necessary information to producers, the preciselean yield content of
all CanadaGradeA carcasseswill also becalculated. Those carcasseswith 59% or
more determined yield will be assessed Canada GradeA 1. Carcasseswith 54% to 58%
yieldwill beA2 and carcasseswith 53% or lesswill beA3.

The CanadaB gradesare used for youthful carcasseswhich do not meet the requirements
to become GradeA. Therewill now befour B grades.

Bl lackssufficient marbling or externa fat to qualify for GradeA.
B2 hasydlowfat.

B3 lacksadequatemuscling.

B4 hasadark meat colour.

CanadaGrade C will nolonger beused. Thefour D gradeswill continueto be used for
mature cows. CanadaGrade D1 will belimited to those carcasses having excel lent
muscling. CanadaGrade E will continueto be used for carcassesof bullsor stags.

Itisanticipated that making these changesto thegrading systemwill resultinanincrease
incustomer satisfactionwhichwill lead to anincreased demand for besef.
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Unit Eighteen

Beef Marketing

Roll Call What do you think of when you hear theword “ marketing” ?
The Beef Thebeef industry isdynamic. Things, including themarket, are constantly changing. Let
Cycle usconsider the beef cattlecycleand how it affects cattle numbers and prices.

Beef priceswill gofromlow to high and then back to low every nineor tenyears. This
cycleiscaused by many factors, including how beef producersreact to predictable
market Sgnas.

Year 1

Let’sassumethat the cattle pricesarevery low or have bottomed out. Producersare
sdlingtheir steersand cull heifersaswell asreplacement heifersin order to reducethesize
of their breeding herds. Producersarea so holding their animalslonger beforesdlling,
hoping that the priceswill improve. Therefore, heavier cattle are put onto the market,
increasing the average carcassweights.

Asbreederscontinueto sell out for two or three years, breeding cattle numbers decrease.
Fewer calvesare expected next spring leading to alow supply of beef in about three
years.

Because of the decreased cattle numbers, the price of feeder cattle startsto increase.
Producersare caught by surprise, often with small cow herdsand insufficient numbers of
replacement heifers.

Year 2

Beef suppliesarefalling, but priceshave strengthened dightly. Fewer cowsareculled
because of increasing demandsfor feeder cattle.

Year 3

Beef suppliescontinuetofall. Thecaf cropisincreasing and producersare keeping more
replacement heifers.

Year 4

With fewer heifersand calvesbeing daughtered, the beef supply isstill low, but the calf
cropislarger.

Thebeef herdisnow expanding rapidly and beef suppliesare beginning to increase.
L ooking back to the problemsfrom year 1, you can guessthat an oversupply of beef will
exisinthreetofour years.
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Years 5 & 6

Producerswill continuetoincreasethesize of their cow herdsaslong asitisprofitable.
Thelength of the expansion period will depend on one or more of :

e cow-caf productioncosts
*  hay shortageswhich may forcelocal producersto reduce cattle numbers
e competition from other products- chicken, pork, turkey
*  surplusbeef heldin storage
e imported beef
e government programs.
Year 7

Inanormal cycle, beef supplieswill begrester than the demand, causing pricestofall
dightly. Smaller profitsfor feedlot operatorswill reduce the demand for feedl ot cattle.
Becausethetrue signal sto beef producersoccur after the changesin market conditions,
morecowsand heiferswill bebred. The sale of these cowsand heiferswill beginas
market changes becomeobvious.

Year 8

Thelargest caf cropinthecycleusually occursthisyear. Becauseof falling prices, more
heifersare sold asfeeders, more cowsare culled and feeder pricesarelow.

Year 9

A strong daughter market for heifersand cows, and shrinking herd size occursthisyear.
The beef supply to the consumer isthe greatest and retail pricesarelow.

Year 10

Beef suppliesaredightly lower thaninyear 9. Cow and heifer daughter istill high, but
pricesare beginning to show somerecovery.

Year 11
Thecyclebeginsagain.

Asabesef producer with the knowledge of the beef cycle, you have many optionsincluding
thefollowing:

1. Followthebeef cycle. When pricesarelow youwill have many animalsto sell; when
pricesare highyouwill havefewer animalsto sell. Over the courseof thecycle, your
incomewill remainfairly constant.

2. Makeyour own predictionsabout when floor and ceiling priceswill occur. Usethis
information to predict pricetrendstwo or threeyearsinto thefuture. Plan your herd
sizesaccordingly. Youwill be ableto have more anima swhen thepricesare high and
fewer whenthepricesarelow.
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3.  Dotheoppositeto what the market tellsyou to do. When pricesarelow, expand
your herd size. Cut back your herd sizewhen it appearsthat priceswill soon peak.
By using thismethod, you will be ableto maximizeyour potentia profits.

Thiscycleoccursworld wideand isan obviousindicator of the market conditionsto
follow. Your challengeisto know what isgoing to happen beforeit happens. Developa
plan of action for your operation to make the most of your knowledge about the beef
cycleanditseffects onthe beef producers.

ﬁ@ctivity:
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L ook at the current beef market. Wheredoesit fitinthe beef cycle? What doyou
predict will happentothe pricesnext year? threeyearsfrom now? fiveyearsfrom now?

Limerick
Lingo

Here syour chanceto have somefunwith beef information. Followingismy sampleof a
limerick which sumsup some of the opportunities4-H can provideto youth - and includes
beef marketing.

Therewas ayoung man named John Know
and off to 4-H hedid go.

Therehelearned about beef

whento sall, whichto keep

and how fast they really could grow.

W@ctivity:

Createyour own limerick and shareit with membersof your club. You might want to plan
alimerick contest.

The
Marketing
Game

Thistopic of beef marketing can bealot of funfor everyoneinvolved. Atthevery least, it
getsthemind working and theblood boiling.

Your task isto plan an activity for membersof your entire club or group. Following are
someideas. Useone of these or create your own. Work inteamsor small groupsand
havefun!

*  boardgame

*  jeopardy game

e gameof snakesandladders

*  mazeof marketing problemsto solve
e casestudiesor Stuationsto solve

o farmtour

Put your planinto action and havefun!
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Unit Nineteen

The Beef Industry Today

Roll Call

Nameaperson whoisinvolvedinthebeef industry.

Welcometothelevel three section of The Beef Industry Today. Your task inthisunit will
beto learn asmuch as possible about the factors affecting the beef industry today. You
will dothisthrough discussion, thought, asking questions, research and working together.

You will likely come across sometopics onwhich you and other memberswill disagree.
Listento the other side of the story, weigh thefacts, and make your own decision. But
remember - even though you do not agree with what the other personissaying, that does
not mean heor sheiswrong. Itisokay to havediffering opinions.

Brainstorm

Get together with other level threemembersinyour club. Locatewhereyou can
brainstorm together and collect lotsof ideas. If you like, take aparent or leader with you.

Using abig piece of paper or ablackboard, brainstorm all of the places or peopleapiece
of meat goesthrough from production to the end product.

Takeyour ideasand put them together in theform of aflow chart. Indicateonthis
diagram the magj or issueswhich the beef industry must face, and wherethey impact onthis
flow chart.

Shareyour diagram with therest of the club.

Debate

Split into two groupsor teams. Each group will be on oppositesidesof anissue. Select
atopicfromthelist below, or useoneof your ownideas. Each group should work
together to present their point of view.

Hold adebate onthetopic. You may want to do thisat abeef information night or at your
school. Theentireclub canlearnfromthisdiscussion.

Usethe many resourceswhich are available and make sureyou have gathered all of the
facts. Contact theAlbertaCattle Commission, your AlbertaAgriculture representatives,
the Beef Information Centre, local beef producersor grocery store managersfor their
views.

Topicl: Animal Welfare. Isbeef cattle production cruel and heartless? Include
discussionson branding, castration, housing and daughter.
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Topic2:  Organic beef production vs. conventiona beef production.

Topic3: Cattleareenvironmentaly competibleand sustainablevs. environmentally
harmful.

Fact Sheet Meet with your local supermarket manager or butcher. Discussthe possibility of
distributing beef information sheetsin hisstore. Onyour own, or together with another
member, design afact sheet or information sheet about beef. Make sureyour information
iscorrect. Youmay want to sharethe sheet with your leader, beef speciali<t, district
agriculturalist or alocal producer.

Think about includinginformation on some of thesetopicsof current interest: animal
welfare, food safety, the use of hormones, natural beef, cholesterol, marbling or the
environment.

Useyour imagination and your marketing skillsto promotethe beef industry.

Newspaper Select amajor newspaper in your areaand monitor it for amonth. Clipall of the
Review agriculturerel ated articlesand keep them together in ascrapbook.

What werethe major topics? Shareyour findingswith other membersof theclub.
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Unit Twenty

Alberta 4-H LAW

Learning about Animal Welfare

Roll Call Name some concernsthe public may have about thewelfare of your project animal.

The Welfare Albertafarmersand ranchersraise animalsfor human use. Aslivestock producers, weare
of Our morally and legally responsibleto carefor our animals. Not only must we providethem
Animals with appropriate food and shelter, but we must al so ensure our animalsare not subjected

to unnecessary pain and suffering or excessive stress. Livestock producersare
responsiblefor thewell-being of theanimalsin their careand should not tolerateanimal
neglect or abuse. Aslivestock producerswetake pridein thefact that webelievein
anima welfare becauseit istheright thing to do and we choseto doit. Itisgood for the
animals, good for the producer and good for theindustry. Itisnot just becauseit’ sthelaw
or the publictellsuswehaveto.

TheFiveFreedoms. ..

Aslivestock producerswe havetheresponsibility of providing our livestock with these
fivefreedoms.

1 Freedomfromthirst, hunger and malnutrition by ready accessto fresh water
andadiet tomaintainfull healthand vigor.

2 Freedomfromdiscomfort by providing asuitableenvironment including shelter
and acomfortableresting area.

3 Freedomfrompain, injury and disease by prevention or rapid diagnosisand
treatment.

4 Freedomto expressnormal behavior by providing sufficient space, proper
facilitiesand company of theanima’sownkind.

5 Freedomfromfear and distr essby ensuring conditionsthat avoid mental
uffering.

Astheowner of a4-H project animal involvedin livestock production, you take on many
important respong bilities. Theseresponsbilitiesinclude:
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1 Ensuring that you abide by the*Five Freedoms’ and the*” Creed of the4-H

Stockkeeper” at all times.

2 You needto understand theissuesaround animal welfareand animal rights.
Recogni zethat the public hasvarying perceptionsof livestock production and the
waysweinteract withanimals

3 Being prepared to respond to these concernsand expressyour viewson welfare

issueswith supporting facts.

By now you should havelearned thefirst two responsbilitiesby completing LAW Level 1
and Level 2. Inthislevel wewill challengeyou to speak out ontheseissues.

Let's Review

Think for amoment about how our standard of living and our views on humanrightshave

the Issues changed. Our viewson davery, theroles of women, and peoplewith disabilitiesareafew
examplesof how our viewshave evol ved through experiencesand learning. What we have
learned through research on animal welfare hasalowed usto continuadly improveour
anima husbandry practices. Through on-going research, wewill continuetoimproveour
practices.
Theanimal activist movement isbased on arange of ideasof what our relationship with
animalsshould be. Different people havedifferent views. Theviewscanrangefrom
extremes on either end to amore moderate middle of the road approach.
Animal Issue Spectrum
Ani deWeIfare AnideRights
Animd Animd Animd Animd Animd Animd
Exploitation Use Protection Concern Rights Liberation
(Human focus) (Societal focus) (Animal focus)
“Animas “Animasare “Wearehereto “Everybody “Animdshave “Animds
areherefor hereforouruse, enforcethelaws shouldbe rightsjust as should not be
our useand butwemustbe  andregulations requiredtotreat humansdo” forcedto
abuse”’ responsiblewith  madeby our eachanimd as work or
themtoproduce lavmekers’ kindly aspossible producefor
asmuchas for thegood of our benefitin
possble’ theanimd” anyway”’

lowa State University Extension, 1991
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TheAnimal I ssue Spectrum chart showsthewiderange of ideasrepresented on thisissue.
Theviewsonthisissueare constantly shifting as people often waver acrossthevarious
categoriesdescribed. Some peoplewho consider themselves* welfarists,” may actually be
more supportiveof theliberation of animals. Thoughthisisnot adefinitivechart, itisa
useful way to visualizethevariety of viewsthat people may have.

Someof theanima welfareissuesdevel op because people do not understand livestock
production. While others arisefrom practiceswe may need toimproveon. Sincethe
majority of the population residesinthecity, they rely onthemediaand specia interest
groupsto“educate” them onissuesthey may benot familiar with - such aslivestock
production practices. Unfortunately, these sourcesof informationrarely providean
accurate or positive picture of our industry. Themediawill often grab onto anincident of
animal abuseand splashit al over thescreenandin print, leaving thegenera publicwith
only negativeimages of our industry. They choose not to show the positive aspectsof the
industry, becauseit lacksthe sensationalism of anegative story.

Extreme special interest groups, such asanimal rightsactivists, havean agendaand they
will do everything they can to further their agenda. They are often passionate about their
“cause” and will usedl meanspossibleto enlist the support of asmany peopleasthey
can. With sofew peoplebeing raised in rural settings, thereisnot the background or
knowledgeto question or doubt what the activistsaretelling them. These groups often
target the emotions of people by showing them photosor video of casesof animal abuse,
andrely very littleon presenting factual information.

Agriculturehasapostivestory totell anditisuptoustotell it. No oneknowsmore
about the livestock industry than we as producers do. We need to spread the message
that not only are our productsinexpensive and safe, but they are produced with concern
for thewell-being of our animals! Asa4-H member you can play animportant rolein
creating agreater understanding of how thisindustry works.

The primary goal of speaking with the publicisto promotethe understanding of livestock
production. Animportant part of understanding isensuring that our views, and those of the
public, are based on fact. Thisrequiresknowing how and whereto find factsand how to
interpret thetruth.

Evaluating
Opinions

A growingpart of our population doesnot think really hard about issues. People
tend to believe everything they read in anewspaper or seeontelevison. Aslong asit
soundsinteresting and believablethey takeit asfact, whether it isor not!

Many opinionsare accepted asfact by people becausethey have been sowidely
expressed inthemedia. It isimportant to be ableto decide whether someoneissharing
their emotions, an opinion or afact. Somethingsto watch out for are:

»  Satementswith high emotional and low intellectual appeal grab peoples
emotions, their ingtinctive responses, rather than their intellectua reasoning. For
instance, when people say, “ livestock productioniscruel” oneshouldlook closdly
at what they’ resaying. They’ re probably trying to grab onto theemotions. This
shutsdown our reasoning processwhich could expose afa se claim with closer
examingtion.
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» Messagesrepeated over and over. If they are said enough times, people become
comfortablewith them and start to believe. When one hears something repeated
over and over asablanket statement without any particular proof, itislikely aimed
at hitting peopl€ semotionsrather than providing fact.

» Wordssuchas* should” or “good” arevauejudgmentsthat areoftenusedin
statementsaimed at emotionsrather than providingfact.

* Opinionsalso often contain broad generali zationsthat areinaccurate and unfair.
Satementsthat aren’t directed at you, specifically, but aredirected at
“peoplelikeyou” (such asfarmersand ranchersin general) aremost likely
emotional opinions.

» Dr. Jeff Goodwin of the University of Idaho haswritten apaper entitled Innovative
Approachesto Address Controversial |ssues, where he examinesthewaysto
present messages. He promotesthe use of two-sided versus one-sided messages.

Heaskswhichismorebdievableinthe eyesof thegenera public: someone
presenting aone-sided and generally rosy picture or someonewhoisopen and
sincerein showing thewhol eissue so that the public can anadyze theinformation and
reach their own conclusions.

He citesresearchindicating that two-sided messagesare, asarule, moreeffective
than one-sided messages. He anticipatesthat the end result of atwo-sided message
will beabroadened perspective, though personal biasesmay till exist. A copy of
thispaper can be accessed at www.afac.ab.caleducation.htm.

Activity 1
(Z& The Message

-l

= Read thefollowing articlethat appearedin theApril 5, 2004 issue of TheMinnesotaDalily.
Thenanswer the questions at the end of thearticle. Be prepared to discussthisarticlewith

other club members.

Animal rights and the myth of “humane’ treatment

By Tom Regan, Guest Columnist

To outsiders, animal rights advocates ook to be a strange lot. We don't eat meat,
avoid cosmetics tested on animals and boycott the Ringling Brothers Circus. Drape
ourselvesin fur? Forget it. Animal rights advocates don’t even wear |leather or wool.

Many people view advocates as certifiable, grade-A, top-of-the-class nutcases.
Reduced to the essentials, however, what we believe is just common sense.

W& believe the animals killed for food, trapped for fur, used in laboratories or trained
to jump through hoops are unique somebodies - not generic somethings. What
happens to them matters to them. What happens to them makes a difference to the
quality and duration of their lives.
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In these respects, animal rights advocates believe humans and these animals are the
same - equal. And so it isthat all advocates share a common moral outlook: e
should not do to them what we would not have done to us. Not eat them. Not wear
them. Not experiment on them. Not train them to jump through hoops. “ Not larger
cages,” we say, “ empty cages.”

“ Humane treatment”

Comparatively speaking, few people are animal rights advocates. Why? Part of the
answer concernsour disparate beliefs about how often animals are treated badly.
Animal rights advocates believe thisis a tragedy of incal culable proportions.
Nonadvocates believe mistreatment occurs hardly at all.

That nonadvocates think this way seems eminently reasonable. After all, we have
laws governing how animals may be treated and a cadre of government inspectors
who make sure these laws are obeyed.

In the language of our most important federal legislation - the Animal Welfare Act -
animals must receive “ humane care and treatment.” In other words, animals must
be treated with sympathy, kindness, mercy and compassion - the very meaning of
theword “ humane.” It says so in any standard dictionary.

For fiscal year 2001, the Animal and Plant Health Inspection Service conducted
12,000 inspections. Of that total, only 140 sites were reported for possible violations
because of improper handling of animals. That works out to a compliance rate of
almost 99 percent.

Inspections and myth

Tragically, the public’s trust in the adequacy of government inspectionsis
misplaced. What inspection service inspectors count as“ humane” undermines the
inspections before they are conducted.

It only gets worse

Per annum, the number of animals used in research laboratories subject to Animal
and Plant Health Inspection Service inspectionsis estimated to be 20 million. This
figure, though large, is dwarfed by the 10 billion animals annually slaughtered to be
eaten, just in the United Sates.

Remarkably, farm animals are explicitly excluded from the legal protection provided
by the Animal Welfare Act. The act says. “ The term ‘animal’ excludes hor ses not
used for research purposes and other farm animals such as but not limited to
livestock or poultry used or intended for food or fiber.”

But if not our government, then who decides what humane care and treatment
means for farm animals? In the realpolitik of U.S animal agriculture, it isthe farm
animal industriesthat get to write the rules.

“Veal” calves spend their entirelivesindividually confined in stalls too narrow for
themto turn around in. Laying hens live a year or more in cages the size of a filing
drawer, seven or more per cage, after which they routinely are starved for two

weeks to encourage another laying cycle. Female hogs are housed for four or five
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yearsinindividual barred enclosures (“ gestation stalls’ ), barely wider than their
bodies, where they are forced to birth litter after litter.

Until the recent mad cow scare, beef and dairy cattle too weak to stand (* downers’)
were dragged or pushed to their slaughter. Geese and ducks are force-fed the human
equivalent of 30 pounds of food per day to enlarge their livers, the better to meet the
demand for Foie gras.

Don't forget the fiber

In the newspeak of the Animal Welfare Act, more than “ food” animals fail to qualify
as animals. The same is true of any whatchamacallit * used or intended for fiber.”
For leather, for example. Or wool. Or fur. Thisisfact, not fiction. Fur-bearing
animals, trapped in thewild or raised on fur mills, are exempt fromlegal protection,
scant though it is, provided by the act. Asistrue of animal agriculture, the fur
industry gets to set its own rules and regulations of “ humane care.”

On fur mills, mink, chinchilla, raccoon, lynx, foxes and other fur-bearing animals are
confined to wire mesh cages for the duration of their lives. Waking hours are spent
pacing, rolling their heads, jumping up the sides of their cages, mutilating themsel ves
or cannibalizing their cage-mates.

Death is caused by breaking their necks, asphyxiation (using carbon dioxide or
carbon monoxide) or by shoving electric rods up their anusesto “ fry” themfromthe
inside out. Animals trapped in the wild take, on average, 15 hours. Trapped fur-
bearers frequently chew themselves apart in a futile attempt to save their lives.

Time to get mad

People who trust what industry representatives and gover nment inspectors tell them
about the * humane care and treatment” need to get mad as hell for two reasons.

First, they have been abused. They have not been told the truth. They have been
misled and manipulated by industry and government representatives. “ Not to worry,
John and Jane Q. Public. Trust us: All iswell at the lab, on the farm and in the wild.
Animals are being treated humanely.” Trust us? Not any more.

Second, animals are being abused. When the organs of animals are crushed and their
limbs are severed; when they are made sick by the food they are forced to eat and
spend their entire lifein isolation; when they are gassed to death or have their necks
broken: No propaganda machine in the world can turn these facts into something
they are not.

If the day comes when the public does get mad as hell, the ranks of animal rights
advocates will begin to grow in unprecedented numbers. When this day comes, our
shared hope for a world in which animalstruly are treated humanely finally will have
realistic legsto stand on.
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What emotionsdoesthisstory bring out in you? What wasyour initia reaction?

| sthere abal ance between emotion and fact?

How would anon-agricultural person respond to thisarticle?

What isthegoal of thewriter? |sthere amessage he repeatsover and over?

Isitwritteninaway that issoundscredible?

Doesisgenerdizeal anima handlersand producers?
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Forming Your Own View

Animal relatedissuesare highly emotional. Especialy for agricultural producerswhose
livelihood and way of life dependson the use of animals. How can weensure our own
messageisinformed? Here are somefactsto consider.

*  Agricultureplaysan important rolein maintaining and improving our
standard of living. Inform people about wheretheir food comesfrom and that
itishumanely produced. Tell them how research hasimproved theway we care
for our animalsand the quality of thefood productswe produce.

¢ Weraiseanimasfor morethan meat products. Other products, madefrom
animal by-products, areapart of our everyday life.
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By-product
Hides

in
Body chemicals

Blood

Bones

Hair

Hooves
Fats/Fatty Acids
Glandsand organs
Wool Grease

Stearicacid and tallow

Manure

20-9
Use

L eather for shoes, jackets, seat covers, footballs,
baseballs, soccer balls

Glue, gdatin

Detergents, pesticides, industria oils, coolant for tires,
foamfor runway use

Cancer research, shoepolish
Fertilizer, glass
Artist brushes, insulation

Refining sugar, casehardening stedl, crochet needles,
gelatin, bone china, photography, X-rays, TYV film,
carpets, glue, pectin

Margarine, soap, candles, pet food, fertilizers, Chalk,
cosmetics, crayons, floor wax, linoleum, matches

Insulin, adrendine, heparin, thyroid tablets, hormones (It
takesthe pancreas glandsfrom 60,000 cattleto make 1
pound of pureinsulin)

Electricd circuitry, thermometers, 3-D movieglasses

Tires, other rubber products, synthetic [ubricantsfor the
sted, agricultural and constructionindustry

Fertilizer, compost, energy source

Theindustry hasacted. Hereare examplesof how the agricultureindustry isensuring
that thoseinvolvedintheanima industry areinformed of thewelfare of their animals.

» Livestock producersusethe Recommended Codesof Practicedevelopedin
Canadato guide proper handling of livestock.

» Livestock haulersfollow transportation guidelines devel oped through research
focused on ensuring thewell-being of livestock during transport.

*  Producer groups have collaborated to establishthe AlbertaFarm Animal Care
to promote and ensure proper care of animalswithintheindustry. They havean
Animal CareAlert Line (1-800-506-CA RE) where people can report animal
treatment concerns. Thisisaproducer driven action line established to help our
industry helpitsdf! It alowsconcernsof animal treatment to beinvestigated and
solved fromwithin beforethey reach outside activist groups.
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« Individua livestock commodity groups have devel oped livestock care programswithin
their own associationsand providefunding for animal welfareresearch.

* Animal abusersare prosecuted. The agricultureindustry doesnot put up with animal
abuse. Show pridein being an animal welfare supporter.

* Trust your own experience. M ost peopledon’t know how animalsrespond to being
handled. You have worked with animalsand know what it meansto handlethem

properly.

» Family farmsremain the backbone of Canadian agriculture. Focuson thefamily
aspect of farming.

Animd Activist Groupsand theMedia

Minority groups(such asanimal activist groups) hold alot of power right now. Creating
and promoting issuesisthebread and butter of activists. Their main activity is
communicating their message and they are highly skilled communicators. They have
negative messagesto portray which givethemedial the sensationaismthelike. Just
glancing through amajor newspaper revea sthe preferencethat themediahasfor telling
negative stories, whether they involveanimalsor not!

Inrelation to our livestock production story, the message of animal activist groupsis
foremost inthe media, and the mindsof the public right now. Thisputsactivistsinthe
position of being ableto attack our industry without losing their credibility. Becausethe
positivestory of our industry isnot foremost in the mediaright now, you cannot attack
back! By attacking themediaor an activist you lose credibility. They want you toloseyour
temper so they can manipulateyour story to support their own interests.

You areinthe position of educating, not defending. Theimportant thing isnot to convince
othersthat you’ reright, but to be ableto stand up for your own view. Many peoplearetill
sitting onthefenceon theseissues. It isvital that they know thereareviewsout there

bes desthose expressed by animd activists. They may evenfed supportedintheir views
through your positive story.

Herearesome helpful hintsfor you to usewhen speaking with thepublic:

Bringit Home. You can hel p make your audience more comfortableif you can make
thingspersonal. If aconcern about theindustry isexpressed, bring it back to apersonal
level and speak from your experience. Talk about what you do on your farm and use your
animalsasan example. Whenever possible, leave generalized statementsto industry groups
and governments.
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Speak tothePublic. Inaninterview or confrontation with an animal activist, remember
you are sending amessageto the public and not to the individua you are speaking with. It
isimportant to see beyond theimmediate Situation and ensure the public receivesauseful

message.

Broaden Under standing. Alwaysexplain why thingsaredonenot just how. Itis
important to explainwhat would happen if thingsweredonedifferently.

Put Things In Perspective. When we compare past and present, aternative methods,
costsand benefits, or draw parallelsto every day urban life, people seeacomplete
picture.

Keep it Simple. Ineachinterview or confrontation you should try to make only three
points. Otherwise, your message becomes confused and people becomefrustrated trying
to understand your point of view. Choose effective messagesand r epeat, repeat, r epeat
whenever possible. Be creative with repeating your pointsto answer questions. Three
smplemessagestotell to everyoneare:

1. I bedievein humaneand responsible careof al animals.

2. AsCanadians, we enjoy among the safest, most abundant and most affordablefood
supply intheworld.

3. By productsfromanimal agriculture play animportant part inimproving everyone's
way of life.

Don’t bea sour ceof misinformation. Limit yourself towhat you know and are
qualifiedto discuss. If someoneasksaquestion you' reunsureof or areuncomfortable
answering, refer them to someone qualified to respond. It isbetter to admit that you don’t
have an answer, thanto givethewrong information.

Beprepar ed. Keep arecord of common questions. Spend timeresearching and refining
your answers. If areporter callsand you aren’t prepared to answer questions, ask the
reporter what hisor her deadlineisand if you can call back once you have collected your
thoughts. News organizationsfrom urban areasare usualy writing for the next day’ s paper
or that night’snewscast. If you don't answer their questionsimmediately or returnthecall
soon, you may not have the opportunity to influencethe content of the story. Reporters
oftenwritetheir storiesunder adeadline. If you can providethem with awritten
statement, they canrefer toit asthey’ rewriting the story. They’ Il bemorelikely to get
thefactsright.

If thereporter doesn’t ask for information that you feel should bein thestory,
makeyour pointsanyway. Don’'t missyour opportunity totell your sideof the story.



20-12

Level Three 4-H Beef Project -Alberta4-H Law

(yﬁctivity 2

& .
'tr}\ =
Fa &2

)

'=.L"

BePrepar ed Choosetwo (2) of thefollowing questions or statements of interest to you
and relate them to your project animal. Usethe pointersin thisunit and your knowledge of
livestock production to prepare your responses. Shareyour answerswith other members.

At ashow, ayoung person isconcerned about theanimalsbeing tied up for solong
or kept in pens. Sheasksyouif you' dliketo betied up or penned up al day?

Animasarejust like humans; they feel painand discomfort. They are abused,
neglected and deprived sincethey arejust going to dieanyway.

How canyou sdl your animal for daughter?Why do wedaughter animals?

You overhear someone saying, “ Factory farming isonly concerned about making a
buck. Animasarekept in stressful, confined, unhealthy conditions. They aregiven
antibioticsand other drugsjust to stay aive and these contaminate the mesat you
eat.” What would you do or say?

Your project animal hasabrand or some other permanent mark for identification.
Someone approachesyou with the concern that * such practices are doneto make
thingseasier for producers.” How would you respond to this?

Aren’t somelivestock producerscruel to their animals? How can | trust that you
aren’'t oneof them?

Isn't production of food from animal smuch less efficient than the production of
food from plants?

What isthe point of exhibiting horsesand livestock in the show ring? Peopl e cheat
andwill goto any lengthto win. Besidesmaking animalsbehavein unnatural ways,
there areinstanceswhere prizes have been revoked because the exhibitors
doctored their animalsjust to makethemwin. Isthisreally educational ?

All animalsshould have adequate accessto outside daylight and fresh air. They
should not beforced to live on concrete or metal slabs, dat floorsor in cages.
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Responsibility

Part of practicing good anima welfareisnot just looking out for theanimalsin our care,
but looking out for thewelfareof all animals. Whenwe see animalsthat are not having
their needs met or that are subjected to abuse and/or neglect it isour responsibility to
make surethe animalsreceivethe proper carethey need. AlbertaFarmAnimal Care has
established ahot lineyou can call to report any cases of animal neglect or abuse, or when
you fedl you cannot meet the needs of your animals. TheALERT linewasestablished to
allow producersto help producersensure responsibleanimal care. 1-800-506-CARE

(2273).

Thank You
to Our
Sponsor

AlbertaFarmAnima
Cambrian PO. Box 75028
Calgary, AlbertaT2K 6J8
(403)932-8050

email: info@afac.ab.ca

www.afac.ab.ca
I T he

livestock
AFAC i

working
ALBERTA FARM together for

ANIMAL CARE | esponsible
I onimal care.

In 1993, Albertalsmgjor livestock groupsformed the
AlbertaFarm Animal CareAssociation. AFAC's
goal isto improve animal handling and promote
responsible animal care. As part of their mandate,
AFAC engagesin discussi on with the public about
today’slivestock production; monitorsand participates
inissuesand legidlation that affect animal careand
encourageresearchrelevant toanimal care.
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Beef Project Your input isaval uable asset to the4-H program!

Evaluation Asyou go through the project year, make your comments and suggestions about the
project onthisform. When your project iscompleted, mail thisformto us. Wewant to
hear fromyou!

Besef Project Evaluation

4-H BRANCH

ALBERTAAGRICULTURE, FOOD AND RURAL DEVELOPMENT
7000 113 STREET NW ROOM 200

EDMONTONAB T6H 5T6

Pleasetell me: Evaluation Date

Which unitsdid you completethisyear?

I sthere anything else you would liketo seeincluded inthe project material ? Record
book?

Didyouenjoy theactivities?

| sthereany information you would liketo see added?

(over)
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Beef Project
Evaluation

Thank you for taking thetimeto provide uswith thisinformation.






Aberta

AGRICULTURE, FOOD AND
RURAL DEVELOPMENT
4-H Branch

2004



