Alberta Grocery Retail Sales (2009-2010)
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Perishable Baked Goods 2010
[category Value+$461,379,933) Ffepackaged &

Other (Soda
Crackers,
Graham
Wafers, Bread
Crumbs and
Croutons)

Baked Desserts
14%
Cookies
15%
Baked Snack Crackers
Breakfast 10%
7% Source:Nielsen MarketTrack,

Alberta All Channefs 52 Weeks Ending=, Dac 18, 2010



Dollar Millions

Top Five Dry Grocery Categories Sales 2010
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Snacks Candy & chewing gum Condiments, etc. & Soft drinks and bottled Canned & dry soup
spaghetti sauces water

Source: Nielsen Market Track, Alberta All Channels, 52 Weeks Ending December 18, 2010



Dairy & Refrigerated 2010
Category Value = $1, 302 milloins)

Milk, Creams and
Yogurts
38%

Butter & Dairy
Blends
4%

Bagged Salads &
Valued Added Broad
Leaf Produce
6%

Other Refrigerated
4%

Eggs & replacement

products

6% 32%

Source:Nielsen Market Track, Alberta All Channels, 52 Weeks Ending December 18, 2010



Fresh Meat Sales (Million Dollars) 2009-2012
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Sales Value of Fresh Meats 2010
(Category Value =5650,819,736)

Fresh beef Fresh pork
43% (excluding

sausages)

18%

Other
fresh
meat Freshveal
1% 0%
Fresh lamb Fresh turkey

Fresh chike
32%

Source: Nielsen MarketTrack, Alberta All Channels, 52 Weeks Ending December 18, 2010



Alberta Grocery Retail Sales Value (Billion Dollars)
2009 to 2012
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trend
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Value (Million Dollars)

Alberta Retail Sales Values-2009 to 2012 (Million Dollars)
Milk and Milk Products
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Milk including Butter & dairy Cream Sour cream Refrigerated
specialty blends yogurt & related
products
M 2009 & 2010 w2011 w2012

Source: Nielsen Market Track, Alberta All Channels, 2009 to 2012



